MASTER OF BUSINESS ADMINISTRATION (MBA) PROGRAMME

(With Effect from Academic Session 2018-19)

The syllabus and scheme of examinations of Master of Business Administration (MBA), a two-
year full-time programme in dual specialization, is as under:
MBA 2 Year 1* Semester (Total Credits: 28, Marks -700)

Core Course(s)

Course Course Title Lecture | Tutorial | Practical | Total | Credits
Code Hour(s) | Hour(s) | Hour(s) | Hour(s)

MBA-211 | Management Process and 3 1 0 4 4
Organizational Behaviour

MBA-212 | Business Statistics 3 1 0 4 4

MBA-213 | Managerial Economics 3 i 0 4 4

MBA-214 | Business Environment 3 1 0 4 4

MBA-215 | Business Communication 3 1 0 4 4

MBA-216 | Accounting for Managers 3 1 0 4 4
Open Elective * 3 1 0 4 4

* = Credits for Open Elective(s) shall be earned by the students from other departments,

MBA 2 Year 2" Semester (Total Credits: 30, Marks - 750)

.
Core Course(s)

Course Course Title Lecture | Tutorial | Practical { Total Credits
Code Hour(s) | Hour(s) | Hour(s) | Hour(s)
MI3A-221 | Rescarch Methodology 3 ] 0 4 4]
MBA-222 | Quantitative Techniques 3 1 0 4 <}
MBA-223 | Seminar - - - - 2
o | Open Eleetive * 3 1 0 4 4
- Credits Tor Open Clective(s) shall be earned by the students from other departments.
Any four of the following:
MBA-224 1 Marketing Management 3 1 0 4 4
MBA-225 | Human Resource 3 i 0 4 4
. Management S —
NMBA-226 | Corporate Finance 3 I 0 4 4
MBA-227 | Bank Management 3 ] Q 4 4
MIIA-228 | International Business 3 1 0 4 4
NMIBA-229 1 Computer Fundamentals 3 ] 0 4 4
MBA-2XT0 | Production and 3 ] 0 + 4
Operations Management o
MBA- 2T | Personality Development 3 1 0 4 4
MBA 221 | Business Iithics and 3 1 0 4 4
Corporale Governanee B
NBA LS Busimess Legislations 3 1 0 4 4
MBA-LE T Busmess Analyties 3 1 0 4 +

Summer Treaining: Al the end of secomd semester, all the students shall have 1o undergo

stminer g of 6-8 weeks with an indusirial, business or service organization by aking ap «

wapeel shikdye The condition of suceesslully compicting the programme shall not he deemed Lo
| ] g



hirve Been salishicd nnless o student underpoes summer framimg under (he supervision ol the
department in the orpanization(s). Facl stadent will be required 1o submil o summer training,
report Lo the department for the work nndertaken upto 30™ November of the conceril yeinr o
cvaluation i the thivd semester. Internal evaluation of 50 marks will be hased on semmar
presctation and reniaining 50 marks will be awarded by extermtl exiuniner alter evaluation of

stmmer training report,

MBA 2 Year 3" Semester (Total Credits: 36, Marks - Y00)

Alter completing Ist and 2nd Semester. students are required o opt any theee optional courses
from cach of two specializations apurt from the core subjects in 3" semester {Marketing,
Munagement,  Financial - Management,  Ornisation Behaviour  and Human - Resouree
Management, Bank Management and International Business). For itroducing the spectalization
i third semester, there must be at least 10 students, The specializations opted in 3" semester will
remain the same in 4™ Semester also,

Core Courses

Course Code ~ Course Title ‘ Lecture | Tutorind | Practical Total Credits
I . _{ Nowrs) | Hour(s) | Howr(s) | Hour(s)
MUBA-231 | Stategic Management _ L A 0 3| i
WHA-;}Q Summer Training Report - - B W D
| OpenTlecive® R N S O i
o Credits for Open Blective(s) shall be carned by the students from other departments. B
speciatization: Marketing Management {Any ICourse) e
Course Code Course Title Leeture | Tutorial | Practical Total Credits
Hour(s) | Hour(s) Hour(s) Hour(s)
MBA-MM-231 | Integrated Marketing 3 I 0 4 4
Communication
MBA-MM-232 | Consumer Behaviour 3 | 0 4 8
MBA-MM-233 | Service Markeling 3 ! Y 4 4
MBA-MM-234 | Markeling Research R I 0 4 4
MBA-MM-235 | Brand Management 3 1 ] 4 4
Specialization: Financial Management (Any 3 Course)
Course Code Course Title Lecture | Tutorial | Practical Total Credity
Hour(s) | Hour(s) i Hour{s) | Hour(s)
MBA-FM-231 | Security Analysis and 3 i 0 4 4
Portfolio Management
MBA-FM-232 | Management of Financial 3 | 0 4 4
Services
MBA-FM-233 | Financial Markets 3 1 0 4 4
MBA-FM-234 | Corporate Taxation 3 ] 0 4 4
MBA-FM-235 | Funds Management 3 ] Q0 4 4
Specialization: Organisation Behaviour and Human Resource Management (Any 3 Course)
Course Code Course Title Lecture | Tuforial | Practical Total Credits
Hour(s) | Hour(s) | Hour(s) | Hour(s)
MBA-OBH-231| Management of Industrial 3 1 0 4 4
Relations
MBA-OBH-232) Performance Management 3 | 0 4 4
MBA-OBH-233| Compensation Management 3 1 0 4 4
MBA-OBH-234| Human Resource Planning 3 ] 0 4 4
and Development
MBA-OBH-235| Managing Interpersonal and 3 ] 0 4 4
Group Processes

]



Specialization: Bank Management (Any 3 Course)

Manageinent

Course Code Course Title Lecture | Tutorial | Practical Total Credits
Hour(s) | Hour(s) | Hour(s) : Hour(s)
MBA-BM-231 | Applied Banking 3 1 0 4 4
MBA-BM-232 | Merchant Banking and 3 1 0 4 4
Financial Services
MBA-BM-233 | Retail Banking 3 | 0 4 4
MBA-BM-234 | International Banking and 3 1 0 4 4
Forex Management
MBA-BM-235 | Fraud Investigation
Specialization: International Business (Any 3 Course)
Course Code Course Title Lecture | Tutorial | Practical Total Credits
Hour(s) | Hour(s) | Hour(s) | Hour(s)
MBA-IB-231 | International Business 3 I 0 4 4
Environment
MBA-IB-232 | Export Import Procedures and 3 ! 4] 4 4
Documentation
MBA-IB-233 | Foreign Exchange 3 I 0 4 4
Management
MBA-IB-234 | Multinational Banking k! ! () 4 4
MBA 2 Year 4" Semester (Total Credits: 34, Marks - 850)
C'ore Courses
Course Code Conrse Title Lecture | Tutorial | Practical Total Credits
Hour(s) | Hour(s) Hour(s) Hour(s)
| MBA-24] Entreprencurship Development 3 i 4] 4 4
Any one of the following:

MBA-242(1) Researeh Project ( 0 0 ] 4
CMBAS2A2(3) | Knowledge Management 3 i {) 4 -f
 MBA-243 Conmprehensive Viva-Voce - - - - 2
Speetalization: Marketing Management (Any 3 Course)

Course Code Course Title Leeture | Tutorial | Practical Total Credits

: S Hour(s) | Hour(s) | Hours) | Hours)
MBA-MM-241 | Industrial Marketing, 3 ! 0 4 4
MBA-MM-212 | Cyber Murkeling ISR 0 4 |
MIA-MM-233 | Distribution Laoypistics 3 l {) | S

| Mamagement | o
MIBA-MM-241 | Retail Marketing R | o 4 e
MBA-MM-245 [ International Marketing | 1 I (l 4 1
specialization: Financial Managenient (Any 3 Course) o _

Course Code Course Fitle Lecture | Tatorial | Practieal Tuotal Credits

o N Hour(s) Hour(s) Hour{s) _”‘()}H'(_S‘} _
MIBA-EM-241 | Corporale Restructuring » } ! - M 4 j:
i\'IHA-I’M-JIZ Finaneial Dermvatives ! I 0 4 |
MEBA-EM-243 | Bterational Finaneiad i i 0 | I

Manayprement
MBA A2 Financial |apinecring ! ; 0 R 1
MIA M IS | Steatepic Financinl ! | 0 1 [




Speeialization: Organisation Bebaviowr and Haman Resonree f\'l;mngvnn-nf {Any 3 Course)
Course Code {oorse Title Lecture | Twtorial | Practical Total Credits
_ _ Hour(s) | Hour(s) ¢ Hourgs) | Hour(s)
MBA-OBIL-201 Praining and | kevelopment i I 4] 1 a
MBA-OBIE 212 Global Fluman Resomee ! i f 4 (I
o Manapement . _
MBA-OBIE-203 L Onpanizational Clugwe amd } | () it |
o mtervention Statepies o
MBA-OBH-24) Stategic Human Resouree i ! ( o 4
R Management L _
MBA-OBIT-215) Tabour Laws in O M 3 i 0 o 4
Specialization: Bank Management (Any 3 Course) — AR
Course Code Course Title Lectare | Tutorinl | Practical Total Credits
- o | Mour(s) | Hours) | Hour(s) | Tour(s)
MBABM-241 | Credit Management |~ 3 |y 0 L
MBAZBM-242 | Risk Management 3 Loopoe T
MBA-BM-243 | Rural Banking and Finaneial 3 | ) 4 4
s hnclusion _ L 0
MBA-BM-244 | Banking Technolopy 3 i (1 q 8|
o Management o
MBA-BM-245 | Legal and Regulatary 3 ! 0 i -
» Framework for Banking R
Specialization: International Business (Any 3 Course) o R
Course Code Course Title Lecture | Tutorial | Practical Total Credits
e Hour(s) | Hour(s) | Hour(s) | Hour(s)
MBA-IB-241 | International Strategic 3 I T 4 4
Management B
MBA-IB-242 | International Logislics 3 ] 0 4 4
MBA-1B-243 | Regional Licononic Blocks 3 i ¢ 4 4
MBA-13-244 1 Cross Cultural and Global 3 ] 0 4 4
Managanent
Open Elective Course(s) (for the students of other departments)
Course Code Course Title Lecture | Tutorial | Practical Total Credits
Hour(s) | Hour(s) | Hour(s) | Hour(s) N
MBA-OE-01 | Fundamentals of Management 3 I 0 4 4
MBA-OE-02 | Communication Skills 3 I { 4 4
MBA-OE-03 | Entreprencurship 3 1 0 4 4
Development
MBA-OE-04 | Personality Development 3 | ) 4 4
MBA-OE-05 | Fundamentals of Managerial 3 | ] 4 4
Skilis
MBA-OE-06 | Understanding Human 3 | 0 4 4
Behaviour
MBA-OE-07 | Event Management 3 ] 0 4 4

Note: The total credits of the MBA 2 years (Dual Specialization) progranume i.e. from the 1% to
4™ semesters will be 128 (Core Courses 68 credits, Core Electives 48 credits and Open Elective
12 credits; Total Marks-3200). Out of total, 12 Credits for Open Electives shall be eamned by the
students from other departments as per syllabus and scheme of the examination of the concerned
department,



MANAGEMENT PROCESS AND ORGANISATIONAL BEHAVIOUR
(MBA-211)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: The objective of this course is to familiarize students with basic management

concepts and behavioural process in organization,

Course Contents:

Unit 1 Management: Concept, Nature and Scope, Management Process, Principles, Functions,
Skills and Managerial Roles, Evolution of Management Thoughts, Environmental
Context of Management, Contemporary Issues and Challenges in Management;
Corporate Social Responsibility, Managerial Decision-Making.

Unit 2 Planning: Nature and Elements of Planning, Strategic Planning, Role of Planning in
Decision-Making; Organizing: Meaning and Nature, Organizational Design, Span of
Control, Delegation and Decentralization; Leading, Leadership skills and styles:
Motivation: Concept and Theories: Controlling: Nature, Pracess and Controlling
Techniques.

Unit 3 Orpanizational Behaviour: Coneept and Significance, Models. Classical, Neo-classical
and Modern Theories of Organizational Structure; Understanding and Managing
Individual  Behaviour:  Personality, Perception, Values, Aflitudes, [earning and
Reinforcement.

Unit 4 Understanding and Managing Group Behaviour: Processes, Interpersonal and Group
Dynamices, Stress and  Conflict Management, Negotiation, Fmotional Intelligence,
Organizational Chanpe and Development: Organizational Culture: Managing Cultural
Diversity: Knowledge Based Enterprise- Systems and Processes.

Suggested Readings:

e Koonts and Wechriek, L, Management, Tate MeGraw il New Delhi.

o Robbins, Aggarwal and Madhushree, Fadeanientals of Managemens. Pearson ducation.
New Diethi.

e Robbins, Judge and Vohra, Orgunizationa Belravionr, Pearson Fducation, New Delhi

e Stoner, Freeman and Gilbert, Afinagement, Pearson Fducation, New Delhi.

I The Dist of cases and specilic references including recent articles will be announced i the
class at the Gme of launching ol the course.

2o The evaluation of students consists of both internal and external evaluation, Internal
evaluation includes mid-term examination (20 marks) covering two units of the syllibus,
an assipnment (05 marksy and class atlendance (05 marksy, The external evalistion
includes end-term examination of 70 marks covering, the whole syllabus,

30 Forend-term examination, the examiner is required (o set nine questions in all. The first
question will be compulsory consisting of shorl-inmswer guestions (0 marks cach)
covering, the entire syllubus, In addition, cipght more questions will e st unit wise
comprising. (wo questions frony each unit, The students shall be required 1o attemps live
questions i all selecting one question from cach inil inchuding the compulsory question.

Allquestions carry equal marks,

-



BUSINESS STATINTICS
(MBA-212)
Course Credits: 4
Total Marks: 100
icxternal: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: The object of this course is to enable the students to learn about the statistical

tools and techniques Tor decision making.

Course Contents:

Unit T Statistics: Meaning, Characteristics and Sipnificance: Data Collection, Classification nd
Tabulation; Diagrammatic and Graphic Presentation; Sampling and Sampling Methods:
Uni-variate: Analysist An overview of Central ‘Tendeney, Dispersion and Shewness.
Correlation and Regression Analysis: T'wo variables only.

Unit 2 Probability Theory: Classical, Relutive and  Subjective Probability: Addition  and
Multiplication  Probability Models; Conditional  Probability and  Bayes™ Theorem:
Discrete and Continuous Probubility Distributions: Probabifity Distributions: Binomial.
Poisson, Exponential and Normal distribations.

Unit 3 Time Series Analysis: Meaning and Components, Measurement of Trend and Seusonal
variations: Index Numbers: Meaning and types, Tests of Adequacy: Special problems:
Shifting the Base, Splicing and Overlapping Index Series.

Unit 4 Statistical Quality Control: Causes of variations in quality characteristics, Quality Control
Charts - purpose and logice. constructing a Control Chart, Computing the Control 1imits
{X and R charts), Control Charts for Attributes - Fraction Defectives and Number of
Defects; Acceptance Sampling,.

Suggested Readings:

o Qupta, S. P., Sratistical Methods, Sultan Chand and Sons, New Delhi,

o Hooda, R. P, Statistics for Business and Fconomics, Macmillan India Lid., New Delhi,
= Khandelwal, A., Business Statistics, New Age International Publishers Ltd.. New Delhi.
e Sharma, J. K., Business Statistics, Vikas Publishing House Pvt. Ltd., New Dethi.

e Richard, I. Levin and David, S. Rubin, Staristics for Management, Pearson, New Delhi.

Note:

L. The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

2. The evaluation of students consists of both internal and external evaluation. laternal
evaluation includes mid-term examination (20 marks) covering two units ol the syllabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first

question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be sel unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.



MANAGERIAL ECONOMICS
(MBA-213)
Course Credits: 4
Total Marks: 100
External: 70
Internai: 30
Time Allowed: 3 Hours

Course Objective: The objective of this course is to acquaint the students with the concepts and

techniques used in micro-economic theory and to enable them to apply this knowledge in

business decision making.

Course Contents:

Unit 1 Managerial Economics: Nature and Scope, Role of Managerial Economist in Decision
Making; Objectives of a Firm, Concept of Demand and Elasticity of Demand.

Unit 2 Consumer’s Equilibrium; Utility and Indifference Curve Approaches, Production and
Cost Functions, Economies of Scale, Break-even Point; Learning Curve.

Unit 3 Firm Behaviour under Perfect Competition, Monopoly, Monopolistic Competition and
Oligopoly (cartels, kinked demand model and price leadership).

Unit 4 Macro Economics - Concepts of National Income. Circular flow of Income. Business
Cycles, Growth and Development.

Suggested Readings:

e Brigham, L. I.. Pappas, ). L., Managerial Economics, Dryden Press, [ilinois.

s Dwivedi, D.N., Managerial Economics, Vikas Publication, New Delhi.

o Jhingan, M.L., Managerial Economics, Vrinda Publication, New Delhi.

o Peterson, Lewis, Managerial Economics, Prentice Hall of India, New Delhi.

e Salvalore, Munugerial Economics in Global Economy, Thomson Learning, Mumbai.

Note:

1. The list of cases and specific references including recent articles will be announced in the
class at the time of faunching of the course.

2. The evaluation of students consists of both internal and external evaluation. Internal
evithiation includes mid-term examination (20 marks) covering two anits of the svllabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
mcludes end-term examination of 70 marks covering the whole syltabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first
question witl be compulsory  consisting of shorl-answer questions (2 marks cacli
covering the entire syllabus. In addition, cight more questions will be set unit-wise
comprising two questions from cach unit. The students shall be required to attempt five
questions in all selecting one question from cach unil including the compulsory question.
All guestions carry equal marks.



BUSINESS ENVIRONMENT
(MIEA-214
Course Crediiy: 4
Total Marlks: 100
External: 70
Internal: 30
Tine Allowed: 3 Hours

Course Objectives The objective of this course is to Gimiliarize the students with the nature and

chinging dimensions of business environment in India,

Course Contents:

Unit I Business Environment: Nature, Components; Dynamics of Business nvironment: Key
Indicators:  Risk in Business  Fnvironment:  Environment Scanning: - Feonomic
Environment: Monetary, Fiseal and Industrial Policies-1950 and 1991

Unit 2 liconomic Reforms; Impact of Liberalization. Privatization and Globalization, Role of
MNC’s in economic growth: Government Policy concerning development of Backyward
Areas/Repions; Future of MSMEs: Problems of Sick Industrics and Remedices,

Unit 3 Corporate Governance and Fihics: Value-based Organivattions; Social Responsibilitics ol
Business; Role of Voluntary Organivations in Protecting Consumer Rights: Consuner
Protection Act-An Overview: Intellectual Property Rights-An Overview: Compeltition
Bill 2007; Environment Protection Act-An Overview.

Unit 4 Role of WTO, IMIF and World Bank in Indian Feonomy: Foreign Direet Investment in
india; Multilateral  Environment Agreements (MEAs): International Trade  Blocks:
Lmerging Opportunitics for Global Business,

Suggested Readings:

¢ Aswathappa, K., Essentiuly of Business Environment, Himalaya Publishing House. New
Delhi.

e Bedi, Suresh, Business Environment, Excel Books, New Delhi.,

e Biswanath, Ghosh, Econontic Environment and Businesy, Vikas Publishing House, New
Delhi.

e Cherunilam, Francis, Businesy Environment, Himalaya Publishing House, New Delhi.

Note:

1. The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

The evaluation of students consists of both internal and external evaluation, Internal

evaluation includes mid-term examination (20 marks) covering two units of the syllabus,

an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus,

For end-term examination, the examiner is required to set nine questions in all. The first

question will be compulsory consisting of shori-answer questions (2 marks each)

covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attenpt five
questions in all selecting one question from each unit including the compulsory question.

All questions carry equal marks.

N

L)



BUSINESS COMMUNICATION
(MBA-215)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: The course is aimed at equipping the students with the neccessary skills to
help them in communicating effectively for handling inter as well as intra organizational issues.

Course Contents:
Unit 1 Communication: Meaning, Process, Need, Objectives and Importance; Barriers in

Communication; Guidelines for Effective Communication: 7 C’s of Communication,
Fthics in communication.

Unit 2 Types of Communication: Verbal - Oral and Written Communication, Non-verbal -

Linit 3

Kinesics, Proxemics and Para Language; Modern forms of Communication, Cross
Cultural Communication.

Audicence Analysis, Writing Skills, Listening Skills, Speaking Skills, Presentation Skills,
Negotiation Skills.

Unit 4 Internal Communication: Memo, Notice, Circular, Order and Proposal; Report-Writing:

Agenda and Minutes of the Meeting: External Communication: Meaning, Lavout. Parts
and features of Business letier.

Suggested Readings:

]

Note:

tJ

Courtland, T.. B., John, V. T. and Chaturvedi, M., Business Conmunication Today.
Pearson BEducation, New Delhi.

Krizan, Merrier, Logan and Williams, fffective Business Communication, Cengage
Learning, New Delhi.

Eestlkar, ROV, Flatley, M. T, Rentz, K. and Pande, N., Business Connmumnication. Tata
MeGraw Hills, New Delhi.

Murphy, 11 AL Hildebrandt, 11 W and  Thomas, 1. P Ffjective  Business
Conmntdeation, Tata MeGraw THs, New Delhi.

Raman, Meenakshi and Singh, Prakash, Business Commumication, Oxford University
'ress, New Delhi

he Tist of cases and specific references meluding recent articles will be amouneed in the
class at the time of launching of the course.

The evaluation of students consists of both internal and external evaluation. Internal
cealnation includes mid-term examination (20 marks) covering two anits of the syllubus,
an assigmoent (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 niarks covering the whole syllabus.

For end-termy examination, the examiner is required o set nine questions in all. The {irst
guestion will be compulsory consisting ol short-answer questions (2 marks cach)
covering the entire syllabus. fn addition, cight more gquestions will be sel nnit-wise
comprising two questions frony cach unit. The students shalt be vequired to attempt five
questions i all seleeting one question from each unit including the compulsory question.
Al guestions caery equal marks,



ACCOUNTING FOR MANAGERS
(MBA-210)
Course Credits:
Total Marks: 100
Ixternal: 70
Infernal: 30
Fime AHowed: 3 Hours

Course Objective: The basic purpose of this course is to develop an tnsight ol postulates,
principles and techniques of accounting and application of accounting information for planning.
decision making and control.

Course Contents:

Unit [ Financial Accounting: Meaning, Scope und Importance: Process: Accounting Coneeps
and Conventions; Performa of Balance Sheet of a Joint-Stock Company: Depreciation
Accounting and - Policy:  Formation  and Importance ol Accounting  Standards:
Convergence of Indian Accounting Standurds with International Finaneial Reporting
Standards (1R S).

Unit 1 Cost Accounting: Nature and Scope, Uselulness ol Costing Lo Managers, Activity Based
Costing: Standard Costing and Varianee Analysis: Marginal Costing and Absorption
Costing - Usefulness and Limitations, Applications of Marginal Costing for Decision
Making: Break-Even Analysis,

Unit 3 Mansgement Accounting: Nature, Scope and  Tools of Management - Aceounting,
Management Accounting vs. Financial Accounting; Financial Analysis: Ratio Analysis,
I'unds Flow Statement and Cash Flow Statement.

Unit 4 Budget and Budgetary Control: Types of Budgets and their preparation, Performance
Budgeting and Zero-Base Budgeting; Responsibility Accounting; Divisional Perlormance
and Transfer Pricing.

Suggested Readings:

e Anthony R. N. and Reace J. S., Accounting Principles, Tata McGraw I1ill, New Delhi.

¢ Bhattacharya S. K. and Dearden J.. 4 ceotnting for Management - Text and Cases, Vikas
Publishing Housc, New Delhi.

¢ Hingorani, N. L. and Ramanathan, A. R.. Management Accounting, Sultan Chand, New
Delhi.

e Maheshwarl, 5. N, ddvanced Accowniing, Vikas Publishing House, New Delhi,

Note:

I. The list of cases and specific references including recent articles will be announced in the
class al the time of launching of the course.

2. The evaluation of students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the syllabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first

question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.



RESEARCH METHODOLOGY
(MBA-221)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: To equip the students with the basic understanding of the research
methodology and to provide an insight into the application of modern analytical tools and
techniques for decision making.

Course Contents:

Unit 1 Research: Meaning and Nature, Scope of Research Methodology; Steps in Research

Process; Role of Research in Decision-Making, Ethics in Business Research,

Unit 2 Research Designs - Exploratory, Descriptive and Experimental; Data Collection

Unit 3

Methods: Obscrvation, Interview, Questionnaire and Schedule; Sampling Design:
Probability and Non-Probability Sampling, Sampling and Non-Sampling Errors;
Determination of Sample Size.

Attitude Measurement: Need of Measurement in Rescarch, Measurement Scales, Tests of
Sound Measurement, Techniques of developing Measurement Tools, Characteristics of
good Measurement; Scaling Techniques.

Linit 4 Statistical Inference: Hypothesis Testing Procedure: lstimation: Point and Interval

Estimation; Parametric tests: t-test, F-test, Z-test. ANOVA: Non-parametric tests: Chi-
square test, Sign test, Mann-Whitney U-test, and Kruskai-Wallis test: Writing a Research
Report: Process and Components.

Suggested Readings:

@

Note:

EJ

)

Donald, R. Cooper & Pamela, 8. Schindler, Business Researeh Methods, Tata MceGraw
ELE Publishing Company Ltd., New Delhi.

Gupta, S. P., Statistical Methods, Sultan Chand and Sons, New Delhi,

Hooda, R, P, Statistics for Business and Feononiics, Maemillan India Ltd., New Delli.
Sarangi Prasant, Rescarch Methodology, Taxmann Publications, New Delhi.

Sharma, Ro K., Research Methodology, National Publishing House. New Delhi,

Phe list of cases and specitie references including recent articles will be announced in the
class at the time of Launching of the course.

fhe evaluation of students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the syllabus,
an-assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

For end-tern examination, the examiner is required 1o set nine questions in all. The firsl
question will be compulsory consisting of short-answer questions (2 marks cach)
covering the enfire syflabus. In addition, eight more questions will be set unif-wise
comprising two questions from cach unit. The students shall be required to attempt five
questions fn alt seleeting one question frons cach unit including the compulsory question.
All questions carry equad marks,



OUANTITATIVE TECHNIQGUIS
(MBA-222)
Course Crediry: 4
Total Marks: 100
Ioxternal: 70
Internal: 30
Time Allowed: 3 Howrs

Course Objective: The objective of this course is 1o acquaint the students with advanced

anatytical techniques to make them competent in decision support, business analytics, marketing

analysis and logistics planning,

Course Contents:

Unit 1 Lincar Programming: Formulation of Product Mix Problems, Graphical, Siniplex and
Artificial Variables Techniques for Solution, Duality: Decision Theory: Decision nxking
under risk and uncertainty, Value of information, Decision Trees: Game theory: Pure &
Mixed strategies.

Unit 2 Transportation Problems: Initial Feasible Solution and Optimal Solution; Assignment
Problems: Minimization using Hungarian Algorithm; Simulation: Generation of Random
Numbers, Monte-Carlo Simulation,

Unit 3 Project Management: Network  construction, PERT und CPM: Queuning 1heory
Determmistic and  Single server-Infinite population probabilistic models: Murkos
Analysis: Construction of Iransition Matrix, Brand Switching Models,

Unit 4 Inventory  Management:  Llementary EOQ  Models  with and  without  discounts:
Replacement Models: Replacement Policy for items that deteriorate with  time;
Sequencing Systent: Solution of Sequencing Problems.

Suggested Readings:

e Frederick K. Hiller and Geralld J. Licberman; Introduction 1o Operations Research: Tata
McGraw Hill, New Delhi,

¢ Gupta Prem Kumar & [Hira. D.S.; Operations Research; S. Chand, New Delhi.

s Panneerselvam, R.; Operations Research;, Prentice Hall India, New Delhi.

e Sharma, LK., Operations Research Theory and Practice: Laxmi Publications, New
Delhi.

e Vohra, N.D.; Quantitative Techniques in Management; Tata McGraw Hill, New Delhi.

Note:

L. The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

2. The evaluation of students consists of both internal and external cvaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the syllabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first

question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.
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SEMINAR
(MBA-223)
Course Credits: 2; Total Marks: 50

The Seminar will be presented by each student on any topic relating to Indian Ethos and Values

and current Socio-Economic context.

MARKETING MANAGEMENT
(MBA-224)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: The purpose of this course is to develop an understanding of the underlying

concepts, strategies and issues in the marketing of products and services.

Course Contents:

Unit I Marketing: Nature, Scope and Concept. Marketing Environment and Environment
Scanning; Marketing Information System and Marketing Research, Marketing Myopia.
Marketing Mix, Understanding Consumer and Industriai Markets: Consumer Behaviour
and factors influencing consumer buying behaviour, Buying process,

Unit 2 Market Segmentation, Targeting and Positioning; Product Decisions: Product Mix.
Product Life Cycle, New Product Development, Branding and Packaging Decisions,
Service Marketing; Pricing: Objectives, Methods and Strategies.

Unit 3 Promotion Decisions: Promotion Mix - Advertising, Sales Promotion, Publicity and
Personal Selling; Integrated Marketing Communication; Sales Management and Public
Retations. Distribution Channels: Role of Intermediaries; Wholesaling and Retailing:

Unit 4 Customer Relationship Management, Relationship Marketing: Ithics in Marketing: New
issues in Marketing-Globalization, Consumerism, Green Marketing, Direct Marketing,
Test Marketing Network Marketing, Event Marketing: olistic Marketing, Online
Marketing: Export Marketing,

Sugpested Readings:

o Kotler Philip, Ketler Kevin Lane, Koshy  Abraham. Jha Mithileshwar, Varketmg
Managenent o South Asian P erspective, Pearson India, New Drelhi.

e umar Arun, Meenaksht No, AMarkering Management. Vikas Publication, New Delhr

e Suxena Rajan, Marketing Manasiement, Tata MeGrasy L, New Delhi.

e Ramaswamy V.8, Namakumari S, Marketing Management Global llerspective,
MeGraw TTiH Education, New Delhi.

Note:

Lo The fist ol cases and speeitic references inctuding recent articles will be announced in the
clags at the time of launching ol the course,

2o The evaluition of students consists of both internal and external evaluation, Internal
evaluation includes mid-teeny examination (20 marks) covering two units of the syllabus,
an assiponment (05 marks) and class attendance (05 marks). The external evalution
meludes end-term examination o 760 marks covering the whole sylabus,

Lo For end-termy exanmmation, the examiner is required (o set nime questions inoall. The firs
question will be compulsory consisting ol short-answer questions (2 marks cach)
covering the entite syllabus. Inaddition, cight more questions will be sel unit-wise
comprising two qaestions from cach unit. The students shall be required (o allempt five
questions i all selecting one question from cach unit ineluding the compulon question
Al questions ciury equal nuarks,

it



HUMAN RESOURCE MANAGERMENT
(MBA-225)
Course {redits: 4
Total Marks: 100
Iixternal: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: The objective of (his course is to sensitize the students (o the varous facets

of managing people and o create an uderstanding of the various policies and practices of

haman resouree management,

C'ourse Contents:

Unit TTIRM: Coneept, Perspective, Sipnilicance, Scope and Functions: Fvolution, Chalfenpes
and Future of TIRM: Role of Human Resource Practitioners: THRM in Chimgring
Favironment: Stralegic Management of 1 luman Resouree.

Unit 2Job Anatysis: Job description and Job Specification, Human  Resouree Planning:
Recruntment and Selection; Placement and Induction: Internal Mobility: Traning and
Development: Succession Planning; Carcer Planning and Development.

Unit 3 Perlormance Appraisal and  Fvaluation: Traditional and Modern Methods: Potentil
Assessment; Job o Bvaluation and Merit Rating: Exit Policy and its Imphications;
Employees™ Wellare; Compensation and Benelits: Wage Determination and  Salary
Administration, Fringe Benelits; Rewards and Incentives.

Unit 4 F'mployee Morale and Produetivity: Coneept, Factors determining Morale: Industrial
Relations and Trade Unions; Dispute Resolution and Grievance Management: Employee
Discipline: Disciplinary Action, Domestic enquiry: Employee Participation: Collective
Bargaining.

Suggested Readings:

o Aswathappa, K., {luman Resource and Personnel Management (Text and Cases), Tals
MeGraw Hills, New Delhi.

e Dessler. Gary, /uman Resource Management, Pearson Education, New Delhi.

e De Cenzo, D.A & Robbins, S.P., Human Resource Management, W iley, New York,

®  Memoria and Memoria, Human Resource Management, Himalaya Publishing House.
New Delhi,

o Pamayak, Bishwjeet, Human Resource Management, PHI, New Delhi.,

e Rao, V.S.P. Human Resource Management, Excel Books, New Delhi,

Note:

1. The [ist of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

2. The evaluation of students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the syllabus,
an assignment (05 marks) and class attendance (035 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first

question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.



CORPORATE FINANCE
(MBA-226)
Course Credits: 4
Total Marks; 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: The purpose of this course is to acquaint the students with the broad

framework of financial decision making in business.

Course Contents:

Unit 1 Financial Management: Nature, Scope, Functions and Objectives of Financial
Management; Time Value of Money; Sources of Finance: Financial Planning: Need and
Elements in Process; Principles of Sound Financial Planmning; Estimating Financial
Needs; Capitalization: Theories of Capitalization, Over and Under Capitalization.

Unit 2 Capital Structure: Concept and Importance, Optimum Capital Structure, Theories of
Capital Structure, Factors affecting Capital Structure; Leverage: Financial, Operating and
Combined Leverage: Cost of Capital: Concept and Importance, Computation of Cost of
Various Sources of Finance, Weighted Average and Marginal Cost of Capital.

Unit 3 Capital Budgeting: Concept and Importance, Methods of Capital Budgeting, Risk
Analysis in Capital Budgeting. Working Capital: Concept. Need. Determinants and
Estimation of Working Capital; Management of Cash. Inventory and Receivables:
Dividend Policy and Dividend Models.

Unit 4 Management  of  Corporate  Distress  and Restructuring - Strategy;  Mergers  and
Acquisitions, Corporate Risk Management; Brief’ overview of Money Markets and
Capital Markets, Banking and Non-Banking Financial Companies.

Suggested Readings:

e Pandey, L M., Financial Management, Vikas Publishing tlouse. New Delhi.

o  Khan, MUY and Jain, DK Financial Managemen, Tata MeGraw Hill, New Delhi.
= Chandra, Prasanna. Fincanciad Management, Tata McGraw L New Delhi.

e Kishore, M., Financial Management, Taxmann Publications, New Delhi

e Hone., Van. Financial Management and Policy, Prentice 1all of India, New Delhi,

L The list ol cases and specilic references inchading, recent articles will be announced i the
class at the time of Taunching of the course.

2o The evaluation of students consists of both internal and external evaluation. Internal
cvitluation includes mid-term examination (20 marks) covering two units of the syltabus,
an- assipgnment (05 marks) and class attendance (05 marks). The external evaluation
includes end-terny examination of 70 marks covering the whole sylfabus,

3. TForend-term examination, the examiner is required to set nine questions in all, The {irst
question will be compulsory consisting of shart-answer questions (2 marks cach)
covering the entire syllabus, e addition, cipght more questions will be sel unil-wise
camprising bwo questions from cach unit. The students shadl be required o attenpt five
questions inall selecting ane question from cach unit including the compuisory guestion.
Al questions cinry cqual imarks.



BANK MANAGEMENT
(MI3A-227)
Course Crediis; 4
Total Muariess: 100
Ixternal: 70
internal: 30
Time AHowed: 3 Hours

Course Objeetive: "The objective of this subjeet is to acquaint students with the confenporary

1ssues inthe banking scetor,

Course Contents:

Unit 1 Banking in India - Origin and Evolution: Types of Banks and their Functions: Banker
Customer Relationship; Castomer Service in Banks.

Unit 2 Credit Management: Principles and Objectives, Credit Policy in banks, Credit evaluation,
Credit Monitoring and follow-up: Seeuritios for Bank Advances: Forms of seeurities and
precautions taken by Banks in secepling securities: Priority Sector Lending,

Unit 3 Non-Perlorming Assets - Trends, Reasons. Recovery Mechanism, Measures of Contral:
Capital Adequacy in Indian Banks, Risk Management: Meaning and Types- Credit,
Market and Operational Risk: Implication of Basel-L 1 and 11 Tor Indian Banks,

Unit 4 Gricvance Redressal- Tegal ramework, Banking Ombudsman Scheme, NABARD and
Rural Banking, E-Banking in India.

Suggested Readings:

¢ Agarwal O, P, Banking and Insurance, Himalaya Publishing [Touse, New Delhi.

e Bhattacharya K. M., Risk Munugement in Indian Bunks. Himalaya Publishing fouse,
New Delhi,

o Gomez Clifford, Banking und Finance, PHI Learning, New Delhi.

¢ Murali S, Subbakrishna K. R.. Bank Credit Muanagement, Himaluya Publishing House,
New Delhi.

e DPrasad S. Vipradas, Bank Lending, [imataya Publishing House, New Delhi.

MNote:

1. The list of cases and specific references including recent articles will be announced in the

class at the time of launching of the course.

2. The evaluation of students consists of both internal and cxternal evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the syllabus,
an assignment (05 marks) and class attendance {05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

.,

3. For end-term examination, the examiner is required to set nine questions in all. The first
question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question,
All questions carry equal marks.
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INTERNATIONAL BUSINESS
(MBA-228)
Course Credits: 4
Total Marks: 100
External: 70
Imternal: 30
Time Allowed: 3 Hours

Course Objective: The objective of the paper is to acquaint the students with the fundamentals
of international business and to provide an exposure to multiple dimensions of the field and
imparts international perspective to business decisions.

Course Contents:

Unit 1 International Business Environment; Recent Global Trends in International Trade:
Theories of International Business; India’s Foreign Trade Policy; Foreign Market Entry
Strategices.

Unit 2 Role of Export Zones and Export Oriented Units; Export Incentives; International
Production and Operation Management, International Taxation, Global Competitiveness
and Technological Developments, Global E-Business, Designing Global Orgamzational
Strueture and Control, Multi-cultural Management, Global Business Strategy. Glabal
Marketing Strategy.

Unit 3 International Financial Environment: World Trading System and impact of W1O:
Lixchange Rate System: Barriers to International Business: Control Mechanism in
[nternational Business,

Unit 4 Foreign Investment . Decisions; Foreign Direet Investment and  Foreign Portfolio
[nvestment, Impact of Foreign Direct Investments on Home and Host Countries; Motives
for Foreign Collaborations; Foreign Lxchange Markets:; Fxternal Debt Management;
Country Risk Analysis.

suggested Readings:

s Beth Vo Yarbrough and Robert 11 Yarbrough. 7he World Economy  Trade and Finance.
Thomson Learning, Singapore.

e Cherunilamy, Franeis. fnteraational Business, P New Delhi.

e Hill. Charles W.L.. nternational Business-competency in the Global Markeiplace, Tata
MeGraw THHL New Delhi.

e lashi Rakesh Moehan, fnternational Business. Oxtord Publication, New Delhi.

o Sharan, V. Joternational Business: Concept, Environment and Sratesy, Pearson
[ducation, New Delhi.

Nofe:

I The Tist of cases and specific references ineluding recent articles will e announced in the
class at the tome of Taunching ol the course,

Fhe evaluation of students consists of both infernal and externad evaluation. Internal

cvaluition includes mid-term examination (20 marks) covering two iits of the syllabus,

an asswenment (05 marks) and class attendanee (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whaole syubis,

3o Forend-term examination, the examiner is required to sel nine questions i all. The first

question will be compulsory consisting ol short-answer questions (2 mirhs cach

L)

covering the entire sylabus. Inoaddition, ¢ipht more gquestions will be sel unil-wise
camprising two questions from cach unit. The students shall be required 1o attempt fve
questions i all selecting one question from cach unit ineluding: the compualsony question
A questions carey equat marks.



COMPUTER FUNDAMENTALS
(MBA-229)
Course redits: J
Total Marks: 10
External: 70
Internai: 30
Time Allowed: 3 Hours

Course Objective: The ohjective of the course is o make the students understand the basics ol

conputer,

Course Contents:

Unit T Fundamentals of - Computers: Introduction, Types: Analog,  Digitab and  Tivbrid;
Characteristics ol Camputers: Evolution of Computers: History and Generations, Basic
Components ol Computer, their Funetions and inter-relation; RAM and ROM.

Unit 2 Computer Hardware and Software: Computer Languages: Types of Compuler Systems:
Personal-Micro, Mini, Mainliame and Super Computers Data Representation: Noamber
systems: Binary, Octal and Hexadeceimal, and their Infer-Conversions.

Unit 3 Orpanization of Memories: Representation of Number: Fixed-point and Floating-Point;
Representation of Alphanumeric Character Codes: Data Storage: Primary Storape:
Sceeondary Storage: Input and Output Devices. Concept ol Data Communication and
Network Topology,

Unit 4 Operating System: Meaning and types: Waord Processor: Meaning and  Applications:
Windows: Basic Functionality; MS Office: MS Word, MS Excel. MS PowerPoint,
internel: Hsape and Applications.

Suggested Readings:

o Gill NS, Computer Network, Krishna Publishing House, New Delhi.

e Sinha. P K., Computer Fundamentals, 3P Publications, New Delhi.

e Tiwari, ILN. Jain Ilem Chand, Computer Fundumentals and  Exsential Tools,
International Book [louse, Munbai.

Note:

1. The list of cases and specitic references including recent articles will be announced in the
class at the time of launching of the course.

2. The evaluation of students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the syllabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term cxamination, the examiner is required to set nine questions in all. The first

question will be compulsory consisting of short-answer questions (2 marks ecach)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.




PRODUCTION AND OPERATIONS MANAGEMENT
(MBA-2210)
Course Credits: 4
Total Marks: 100
External: 70
Internal; 30
Time Allowed: 3 Hours

Course Objective: The basic objective of this course is to familiarize the students with the

important functional areas of production management.

Course Contents:

Unit 1 Production - Meaning, Nature, Scope and Importance, Production as a Functional Arca of
Management; Aggregate Production Planning: Capacity Planning, Process Planning;
Production Systems - Job, Batch and Flow Production, Continuous and Intermittent
Production.

Unit 2 Location and Layout: Need, Meaning, and Types of Plant Layout, Plant Layout and
Material Handling; Inventory Management: Techniques of Inventory Control: Production
Forecasting - Concept, Importance and Methods; Production Planning and Control,

Unit 3 Management of Fucilities; Line Balancing, Equipment Replacement and Maintenance:
Determinants of Product Mix; Master Production Scheduling; Materials Requirement
Planning; Mcthad Study - Concept, Applications, Procedure, Waste Management.

Unit 4 Work Measurement and Time Study - Concept, Applications, Procedure, Determination
ol Standard, Actual and Normal Time, Performance Rating, Work Sampling: Supplv
Chain Management - Vendor Evaluation and Audit; Quality Management; Statistical
Quality Control, Six Sigma.

Suggested Readings:

e Aswathappa, K. and Bhat, K. Shridhara: Production and Operations Management.
Himalaya Publishing House, Mumbai.

o Chunawalla, Kooand Patel, D0 R Production and Operationy Muanagement. Himalaya
Publishing flouse, Mumbai.

e Panneerselvam., Ro: Production and Operations Management, P11, New Delhi.

e Saxena L P Prodiction and Operations Menagement, Tata McGraw Hill New Delhi.

Note:

I The Bist of cases and specilic references including recent articles will be announced in the
class at the time of lavnching of the course.

The evaluntion of students consists of both internal and external evaluation. Internal

evaluation includes mid-term examination (20 marks) covering (wo units of the syllibus,

an assignment (05 marks) and class attendinee (05 marks), The external evaluation
meludes end-term exomination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in all The firs

question will be compulsory consisting ol short-answer quuestions (2 marks cach)

to

covering the entire syllabus, In addition, cipht more questions will be set unit-wise
comprising two questions from cach unit. The students shall he required to atiempt live
qirestions in all seieeting one question from cach unit incleding the compulsory question.
Al questions eorry equal nuks.

v



PERSONALITY DEVELOPMENT
(MBA-2211)
Course Credits: 4
Total Marls: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Ohjective: ‘The course is aimed ot equipping the students with the necessary skills and
ctiguettes which help them in developing their overall personility,
Course Contents:
Unit [ Personality: Basics of personality, analyzing strengths and weakness, developing o
pleasing personality: Gouls selling; Building scll=confidence, Team building.
Unit 2 Feadership skills, Making positive attitude o way ol lile, Building blocks ol success,
Making smart decisions, Positive thinking and Character building,
Unit 3 Preparation {or self-introduction, Sense of dressing, Body Emguage, Application and
resume writing, Interview skills, Group discussion skills, Litiquettes and manners,
Unit 4 Stress management, Tine management, Change management, Contlict munagement,
Boss management, Dealing with difficul people and Getting things done througly others,
Suggested Readings:
o Brown, David, Dealing with Difficult People. Harper Coltins Publishers, London.
¢ Kahnean, Daniel et. al. On Making Smert Decisions, Harvard Business School Publishing
Corporation Ltd., Boston.
e Manser, Martin, Time Manugzement, Harper Collins Publishers, London.
o Narula, S. 8., Personality Developmens and Communication Skitls. Laxmann Publications
vt Ltd., New Delhi.
o Stater, Rus, Getting Things Dane, Harper Collins Publishers. London,
o Salter, Heather, Interview Secrets. Harper Collins Publishers London.
Note:
1. The list of cases and specilic references including recent articles will be announced in the
class at the time of launching of the course,

2. The evaluation of students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks} covering two units of the syllabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in ail. The first

question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.



BUSINESS ETHICS AND CORPORATE GOVERNANCE
(MBA-2212)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: This paper aims at providing the students the understanding of ethical issues

related to business and good governance necessary for long term survival of business.

Course Contents:

Unit 1 Ethics: Nature and scope, Relationship with morality, Values and law; Stages of moral
and ethical development (Kohlberg's 6 stages); Ethical theories in relation to business —
Egoism, Utilitarianism, Kant’s ethics, Virtue ethics; Ethical Dilemma: Causes and
resolution; Code of conduct,

Unit 2 Business ethics and consumer protection; Business ethics and environment protection:
Maintaining ecological balance, Sustainable development; Business ethics and human
resources: Workplace issues, Privacy; Role of outside stakcholders on cthics- Media.
Public and Judiciary, IT and ethics.

Unit 3 Nature and Evolution of Corporate Governance, Agency problems: Internal Corporate
Governance Mechanism: Board of Dircetors, Functional Committees of Board: Lxternal
Corporate Governance Mechanism: Regulators, Gate keepers; Corporate Governance
Ratings.

Unit 4 Developments of Corporate Governance: Cadbury Report, Hampel Report and OECD
Committee Recommendations, ClI, Kumara Mangalam, Narayana Moorthy. Naresh
Chandra, 1.1 Trani Committee Reports, Kotak Committee Recommendations,

Suggested Readings:

o Balachandran & Chandrasckaran, Corporate Governanee and Social Responsibilite. P
[earning, New Delhi.

e lernando AL Cl Business Fthics: An Indian Perspective, Pearson Fducation. Now Delhi

e ermando, AL Co Corporate Governanee Pearson Education, New Delhi.

e Marianne M. Jennings, Business Fihies: Case Stdies and Selected Readings, Cengage
[earning, Mason (LUISA}.

o Monks, R, Minow, N. Blackwell, Corporare Governanee, John Wiley, New Tredhi.

e William 1. Shasy, Business Ethics, Cenpage Learning, Boston (LISA).

Lo The dist of cases and specttic references including recent articles will he announced in the
class wt the time of Taunching ol the course.

Yo The evaluation of students consists ol botly internal and external evaluation. huternal
cvaluation ineludes mid-term examination (20 marks) covering two units of the sviabus,
anoassignnent (05 marks) and class attendance {05 marks). The external evaluation
chudes end-term examination of 70 marks covering the whole syllabus,

Lo For end-term examination, the exantiner is required fo set nine guestions i all he firs
question will e compulsory consisting ol short-answer questions (2 marks cachy
covering the entive syllabus, Inaddition, cipht more questions will be st unit-wise
coniprising, lwo questions [rony cach unit. The students shall be required o atiempt five
questions i all selecting one question feam cach anit ineluding the compulsary guestion.

A questions carry equal marks



BUSINESS EEGISEATION
(MHEA-2213)
Course Credits:
Fotal Marks: THH)
Fxternal: 70
Internal: 36
Time AHowed: 3 Houry

Course Objective: To give an exposure (o he students of some ol the major commercial Liws

affecting business,

Course Contents:

Unit [ Indian Contract Act: Meaning, and Essentials of o Valid Contract, Void Agrecients,
Capacity to Contract, Free Consent; Performance o Contract, Breach of Contaet and its
Remedies. Quasi Contracls.

Unit 2 Contraets of Indemnity and Guarantee; Bailment and Pledge: 1Law ol Apency: Contraet off
Sule, Conditions ind Warrantics, Transfer of Property, Unpaid Seller and his Rights.

Unit 3 Negotiable  Instruments Act: - Meaning,  Characteristics and Types ol Nepoliable
Instrumentst Tolder and Holder-in-due-course: Nepotiation by Fodorsements: Crassing
of Cheque ad Dishonour of Cheque.

Unit 4 Indian Partnership Act: Consumer Protection Act: Right o Information Act (Briel
outlines only).

suggested Readings:

o Aggurwal, S, K. Singhal, Ko Business Leovs, Galgotie Publications, New Delhi

o Datey, V. 5. Business and Corporate Lenes, Taxmann Publications, New Delhi,

o Gulshan, S, 8. Business Law, New Age International Publication. New Delhi.

¢ Kapoor. N. D Elements of Mercantile Law, Sultan Chand & Sons, New Deihi.

o Kuchhal and Prakash, Business Legislation for Management, Vikas Publishing. New
Dethi.

o Tulsian P. C., Business Law, Tata McGraw 1iil, New Delhi.

Mote:

I The list ol cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

The evaluation of students consists of both internal and external evaluation. Internal

evaluation includes mid-term examination (20 marks) covering two units of the svilubus,

an assipnment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syliabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first
question will be compulsory consisting of short-answer questions (2 marks cach)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt [ive
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.

b



BUSINESS ANALYTICS
(MBA-2214)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: The objective of this course is to acquaint the studenis with advanced

analytical techniques to make them competent in decision support and business analytics.

Course Contents

Unit 1 Foundations of Business Analytics: Introduction, Evolution and Scope; Data for Business
Analytics: Data sets and Data bases, Big data, Metrics and Data Classification. Data
Reliability and Validity; Models in Business Analytics; Phases of problem solving,

Unit 2 Descriptive Analytics: Data Visualization: Tools for Data Visualization; Data Queries:
Tables, Sorting and Filtering; Statistical methods for summarizing data; Probability:
Basic concepts, Probability Distributions; Statistical Measures: Measures of Location.
Dispersion and Shape; Sampling and Estimation: Methods, Frrors and Distribution of
Sampling; Statistical Inference: Hypothesis testing:  One sample, Two samples. Two
tailed, ANOVA and Chi square tests.

Unit 3 Predictive Analysis: Forecasting techniques: Qualitative and Judgmental forecasting.
Statistical forecasting methods; Time Series and Exponential Smoothing methods: Data
Mining, Data Exploration and Reduction: Classification of Data: K-Nearest Neighbors
{k-NN) algorithm and Discriminant Analysis: Monte Carlo Simulation,

Unitd Prescriptive  Analysis:  Lincar  Optimization:  Graphical  interpretation:  Inteper
Optimization:  General, Binary and Mixed Variable Maodels; Decision  Analysis:
Formulation of Problems, Decision Strategies with and without outcome probabilities,
Decisions with conflicting objectives, Value of information; Utility and  Decision
Making: Constructing Utility function, Exponential Utility function.

Suggested Readings

e Livans James, Business Analvtics, Pearson, New Delhi.

s lay Licbowitz, Business Analvtics: An Introduction, Anerbach Publications, New Delhi,

o Prasad R.N.and Acharya Scema, Fundamentals of Business Analviics, Wiley, New
Dethi,

o Purba Halady Rao, Busivess Analviices: Ao dApplication Focus, P New Delhi.

o 5. Chnstian Albright and Wayne 1. Winston, Business Analvtios: Data Andyvsis aid
Decision Making, Cengape Fearning, New Delhi.

MNote:

Lo The st ol cuses and specilic relerences mcluding recent articles will be announced i the
class at the tme of Taunehing of the course.

Fhe evaluation ol sthudents consists of hoth miternal and external evaluation. Internal

evithuation includes miid-terny examination (20 marksy covering two units of the sylabus,

an assignend (03 marks) and elass attendancee (05 k=) The external evaluation
includes end-term examination of 70 marks covering, the whole syllabus,

o Forend-termy exanmination, the examiner is required 1o set piwe questions in all. The firs

!J

question will be compulsory consisting ol shost-answer questions (2 marks each)
covering the entire svllnbus, In addition, ¢ipht more questions will be set unii-wise
comprising fwo questions Trom cach unit. Phe stadents shall be required o attenipt (ive
questions ieatl selecting one question Trone cach unitineluding the compulsory gnestion
Al questions carry cqual marks.
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STRHATEGICO MANAGEMENT
(MBA-231)
Course Credits:
Total Marks: 100
External: 70
Internad: 3
Time Allowed: 3 Hours

Course Objective: The course anns al imparting. knowledge of formulation, rnplementation amd

cvaluation of business strategics.
Course Contents:
Unit 1 Strategy: Coneept and Levels, Strutegic Decision Muking; Schouls of thought on Stratepy
Formulation; Strategic Management: Elements and Models in Strategic Munagenient
Process; Strategic Intent, Vision, Mission, Goals and Objectives, Strategic Business i,
Unit 2 Stralegy Formulation: Environmental Appraisal, Organizational Appraisal, Corporate
Level and Business Level Strategices.
Unit 3 Strategic Analysis and Choice: Strategic Analysis, Tools and Techniques Tor Stratepic
Analysis - BCG Matrix, Porter’s Model, GE Matrix, SWOT Analysis; Strategic Choiee -
Process of Strategic Choice. Factors in strategic Choiee,
Unit 4 Strategy Implementation: Activating Strategics, Struetural. Behavioural, Functional and
Operational Implementation: Statepic Fyaluation and Control,
suggested Readings:
¢ CGupta, Gollakota and Srinivasan, Business Policy and Strategic Management Cancepts
and Applications, P New Delhi.

o Juuch and Glueck, Business Policy and Strategic Managenent. ML New Delbi,

o Kazmi, Azhar, Strategic Management and Business Policy, Tata MeGraw Hill Publishing
Company Ltd., New Delhi.

» Pearce and Robinson, Strategic Munagement—Formulation, Implementation and Control.
MecGraw Hill Publishing, New Delhi.

Note:

1. The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course,

The evaluation of students consists of both internal and external evaluation. Internal

evaluation includes mid-term examination (20 marks) covering two units of the syllabus,

an assignment (05 marks) and class atlendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first
question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.

SUMMER TRAINING REPORT
(MBA-232)

to

Course Credits: 4; Total Marks: 100
Each student will be required to submit a summer training report to the department for the work
undertaken after second semester in an indusirial, business or service organization upto 30
November of the concerned year for evaluation in the third semester. Internal evaluation of 50
marks will be based on seminar presentation and remaining 50 marks will be awarded by
external examiner after evaluation of summer training report.
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Specialization: Marketine Management

INTEGRATED MARKETING COMMUNICATION
(MBA-MM-231)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours
Course Objective: The objective of this course is to make the students to understand the process
of marketing communication and to know the contribution of each tool of communication in
overall communication strategy.

Course Contents:
Unit 1 Introduction: Concept of marketing communication, Marketing communication mix.

Drivers of integrated marketing mix; Models of marketing communication — Blade Box
Model, AIDAS Model, DAGMAR Model.

Unit 2 Marketing Communication Process: Analysis of promotional opportunities, Concepts of
scgmentation and target marketing, Promotional strategy of formulation and competitive
positioning,  Determination of promotional objectives, Integrating marketing
communication programme.

Unit 3 Advertising plan, Creative stratepy, Advertising appeal, Creative formats. Stages of
creative strategy - Idea generation, Copy writing, Layout, Copy testing and diagnosis:
Media planning - traditional and contemporary media; Media strategy, Media scheduling,
Media planning models; Advertising agency - functions and types.

Unit 4 Sules promotions, Personal selfing, Direct marketing, Public relations, Publicity and
corporate advertising, Marketing communication budgeting, Measuring  promotional
performance, Global marketing communication, Legal and ethical issues in integrated
marketing communication.

suggesied Readings:

o Jeleh, George and Beleh, Michuel, ddvertising and Promotion, McGraw Hill, New
Delhi.

s Clow, Kenneth & Back, Donald, firegrated  Advertising, Promaotion and Muarketing
Commumication, Pearson liducation, New Delhi,

o Duncun, Tom, Principles of Advertising and IAC, MeGraw Hill, New Dellh.

o Perey. Lany, lntegrated Marketing Communication, Routledge Taylor and Prancis
Ciroup, London.

I Fhe distof cases and specilie relerenees including recent articles will be announced in the
class ot the time of launching ol the course,

2o The evaluation ol stidents consists of both internal and external cvaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units ol the sylhibus,
an assignment (05 marks) and class attendanee (05 marks), The external evaluation
ncludes end-terny examination of 740 marks covering the whaole syllabus,

Vo bor end-term examination, the examiner is required (o set nine questions tnall. The firs
guestion will he compulsory consisting of short-answer questions (2 marks cueh)
covering the entire syllabus, Inaddition, cipht more questions will be set unit-wise
cotmprising hwo questions from cach units The students shall he reguized (o sttempt live
questions inafl selecting one guestion from cach it incheding the computsory guestion,
Al questions carry equal marks.



CONSUMEFER BEFIAVIODR
{(MBA-MATL-232)
Conrse Credits: 4
Total Marks: 100
Fxternal: 7H)
internal: 3
Time Allowed: 3 Hours

Course Objective: The ohjective ol this course is to impart the knowledpe to students repitrding

cansumer’s behaviour and its implications [or marketers.

Course Contents:

Unit 1 Consumer Behaviour: Meaning, Nature, Scope, Theories and Models of Consuner
Behaviour: Consumer Rescarch: Meaning, Process and Methods; Consumer Belwviour
and Marketing Stratepy.

Uit 2 Factors nﬂucncin;ﬁ Consumer Behaviour: Psychological, Motivation,  Personality,
Perception, Learning, Scell=Concept; Attitude Formation and Cl mge and therr Marketing
Implications,

Unit 3 Cultural Influences on Consumer Behaviour: Cuolture, Subeulture and . Social Cliss:
Social, Eeonomic, Reference Groups and Family nfluences on Consumer Behaviour
Ditfusion of Tnnovation, Opinion T.cadership, Adopter Calepories,

Unit 4 Consumer Devision Making: Levels, Process and Markeling Implications: Decisian
Muking Models: Nicosia Model, Howard-Sheth Model, Blackwell Model; Consumerism:
Meaning and Implications in India, Cross Cultural Consumer Behavioral Perspective &
Implications.

Suggested Readings:

e Benett, Peter D. & Kassarjan, Harold 11, Consimer Behaviour, P11, New Dellhi.

o David L. Loudon and J. Della, Albert, Consumer Behaviour- (. oncepts and Applications,
\iLCrmw Hill, New Delhi,

¢ Del L. Hawkins and David Baugh, Consumer Behaviour, McGraw Hill, New Delhi,

e [agel, James, Bluckwell & Miniard, PW, Consumer Behaviour, South eastern College,
Zimbabwe.

e Schilfman L. GG. & Kanuk, L. L., Consumer Behaviowr, Pearson Education, New Delhi.

Note:

I The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

2. The evaluation of students consists of both internal and cxternal evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the syllabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
mcludes end-term examination of 70 marks covering the whole syllabus.

3. For end-term exemination, the examiner is required to set nine questions in all. The first

question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to ‘munpt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.
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SERVICE MARKETING
(MBA-MM-233)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: To understand the service product and key clements of services marketing
mix; and how to deal with managing the service delivery process and the implementation of
services marketing.

Course Contents:

Unit 1 Introduction to Service Marketing: Role of services marketing; Consumer behaviour in
service encounters; Customer interaction, Purchase process; Needs and expectations of
customers; Positioning services in competitive markets: Search for competitive
advantages; Market segmentation, positioning vis-a-vis competitors.

Unit 2 Creating the Service Product: Identifying and classilying supplementary services:
Planning and branding scrvice-products; New  scrvice development.  Designing
communication mix; Branding and communication; Effective pricing objectives and
foundations for setiing prices.

Unit 3 Distributing services; Options for service delivery. Place and time decisions, Delivery in
cyberspace, Role of intermediaries, managing relationship and building loyalty:
Customer-{irm relationship; Analyzing and managing customer base; Customer feedback
and scrvice recovery.

Unit 4 Customer complaining behaviour, Principles and responses 1o effective service recover
Service quality and the pap model; Measuring and improving service quality and
productivity; Organizing service leadership: Scarch for synergy in service management.

Suggested Readings:

e Lovclock, Christopher, Wirtz, Jocken and Chatterjee. Jayanta, Serviees  Marketmg
People, Teehnology, Strategy, Pearson Education, New Delhi.

e Rampal, M. K. & Gupta, 8.1 Services Marketing, Galgotia Publications, New Delhi,

e Ruo, K., Rama Mohana, Services Marketing, Person Fducation, New Dethi,

e Shanker Ravi, Services Marketing - The Indienr Perspective, xeel Books, New Delhi.

e Zcithaml, Valaric A0 & Biner, Mary o, Services Marketing - Integrating Customer
Focus acrosy the Firm, Tata MeGraw T Nesy Delhi.

I The list of cases and specilic references including recent articles will be announced in the
class al the tme of Taunching ol the course.

2o The evaluation of students consists ol both internal and external evaluation. Internad
cvaluation includes mid-termy examination (20 marks) covering two units of the syllabus,
anasstgnment (05 marks) and class attendance {05 marks). The external evaluation
melades end-terny exanination ol 70 marks covering the whole syltabus,

Vo lor end-tero examination, the examiner is required o set nine questions oy all. The (i
question will be compulsory consisting ol short-answer questons (2 marks cach)
covering the entire syllabus, Tnaddition, cight muore questions will be set umit-woase
congprising: bwo questions from each nnit The students shall be requered o attempt five
questions in all selecting ane question frony cach unit including the compulsory question.
Al guestions carry equad marks:.



MARRKETING RESEARCT
(MEBA-MM-234)
Course {redies: J
Total Marvks: 100
Fxternal: 70
fnternal: 3
Time AHowed: 3 Hours

Course Objective: To enable students to learn the process, tools and technigues ol naarketing

research

C'ourse Clontents:

Unit | Marketing Research (MR): Introduction, Importance, Nature and Scope, Orzanization of
MR Department, Ethical issues in MR, MR in India, Role of MR Agencies.

Unit 2 Problem Identification & Rescarch Design: Development of Research Praposal, Types ol
Research Designs; Sources of Data Collection: Primary and Sceondary Data Resourees,
Online Data Sources, Primary Data Caollection Methods- Questionnaire. Online SUrveys,
and Observation,

Unit 3 Attitude Measurement and Scaling Fechniques: Elementary Introduction to Measurement
Seales: Sampling Plan: Universe, Sample frame and Sumpling Unit, Sampling
lechniques, Sample Size Determination: Organization of ficld work and survey Frrars.
sampling and Non-sampling crrors.

Unit 4 Research Report: Preparation and Presentation; Market Rescarch Apphiciiion: Product
Research, Advertising Rescarch, Sales and Marketing Research, International Murketing
Research,

Suggested Readings:

o Arora, R., Nitin, Marketing Research, P, New Delhi,

o Beri, G. C., Marlketing Research, 'ata MeGraw Hill, New Delhi.

o Chisnall, Peter M, The Essence of Marketing Research, Prentice Hall of India, New
Delhi,

e Churchill, Gilbert A., Basic Marketing Research, Harcourt Canada 1.4d., Canada.

o Luck, D. J., Marketing Research, Prentice 11all of India, New Delhi.

¢ Tull, Donald and Hawkin Del, Mwketing Research: Measurement and Methods, Prentice
Hall of India, New Delhi.

Note:

1. The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

The evaluation of students consists of both internal and external evaluation. Internal

evaluation includes mid-term examination (20 marks) covering two units of the syllabus,

an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

For end-term examination, the examiner is required to set nine questions in all. The first

question will be compulsory consisting of short-answer questions (2 marks each)

covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question,

All questions carry equal marks.

I~
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BRAND MANAGEMENT
(MBA-MM-235)
Course Credifs: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: To impart in depth knowledge to the students regarding the branding and
brand management for developing and managing brand equity.

Course Contents:

Unit I Branding: Concept, challenges and opportunitics, Brand equity, Strategic brand

management.

Unit 2 Brand positioning, Brand values, Brand personality, Brand image, Brand identity, Brand

revitalization, Brand portfolio, Brand product matrix.

Unit 3 Brand ITierarchy, Brand Extension and Co-branding; Managing brands over geographical

boundaries and market segments; Managing brands over time.

Unit 4 Building Brand Equity, Brand Equity Measurement: Capturing changing customer

mindset, Qualitative and Quantitative Research Techniques, measuring outcomes of
brand cquity, Capturing market performance.

Suggested Readings:

@
&
@
2

@

Note:

E-J

Cowley, Don, Understanding Brand, Kogan Page, New Delhi.,

Kapferer, Jean Noel, Strategic Brand Munagement, The Free Press, New York.

Kapoor, Jagdeep, 24 Brand Mantras, Sage Publications, New Delhi.

Keller, Kevin Lane, Strategic Brand Management, Pearson Education, New Delhi.
Sengupla, Subrolo, Brand Positioning: Straiegies for Competitive Advaniage, MeGraw
Hall, New Delhi,

The fist of cases and specific references including recent articles will be announced in the
class at the time of Taunching ol the course.

lhe evaduation of students consists of both internal and external evaluation. Internal
cviluation includes mid-term examination (20 marks) covering two units of the svllubus.
anassignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

For end-term examination, the examiner is required to set nine questions in all. The [irst
gquestion will be compulsory consisting ol short-answer  questions (2 muarks cachy
covering the entire syllabus, In addition, eight more questions will be set unit-wise
comprising (wo questions [rom cach unit. The students shall be required to attempt live
questions in all selecting one question from cach unit including the compulsory question.
All questions carey equal marks.

MU



spectilizntion: Pinancid Manseement
SECURITY ANALYSIS AND PORTIOLIO MANAGEMENT
(MBA-I'AM-231)

Course Credits: o
Total Marks: 100
Ioxternal; 70

Internal: 30

Time Allowed: 3 Hours

Course Objective: The objective of this course is 1o ipart the knowledpe o the students

regarding the theory and practice of seeurity analysis and portfolio management.

Course Contents:

Unit [ Introduction: Basic coneepts, lnvestment Objectives, Tnvestment Process; Investisent
Opportanities: Fixed and - Variable  income  securities, Non-negatinhle Sccuritics,
Government Seeurities. Non-security forms ol investment, Tax Sheltered Savingey
Schenies, Real Assets and Mutuad Funds: Risk and Retumn Anatysis: Systematic and
Unsystematic Risks, Risk Measurement, Minimizing Risk lxpasures,

Unit 2 Valuation of Sceurities: Debt and Vquity nstrumenis and their vaduation: Fundinienial
and Technical Anatysis: Market Efficieney: Random Walk Theory: Weak, Semi-strong
and Strong form of market efficiency: Market inetliciencies.

Unit 3 Portiolio Management: Approaches in Portlolio Construction: Markowitz Model: Sharpe
Index Model: Capital Market Theory: Capital Assel Pricing Theory, Arbitrage Pricing
Theory, and Fama and French Model: Investment styles: Contrarian and Momentum
Styles.

Unit 4 Portivlio Performance FEvaluation: Risk adjusted methods - Sharpe, ‘Treyvnor’s and
lenson’s Performance Index; Components of Portlolio Performance: Market Timings,
Stock selectivity and Diversification, Benchmark Portiolio: Portfolio Revision: Need and
Constraints, Portfolio Revision Strategies and Formula Plans,

suggested Readings:

o Bhalla, V. K., Investment Management: Security Analysis and Portfolio Analvsis, S,
Chand, New Delhi.

e Chandra, Prasanna, Jevestment Analysis and Portfolio Management, MeGraw 11l
Education, New Delhi.

¢ Fischer. Donald . and Jordon Ronald I.. Security Analysis and Portfolio Muanagement,
PHI, New Delhi.

¢ Ranganatham, M. & Madhumathi, R., lwvestment Analysis and Portfolio Manugement,
Pearson Education, New Delhi.

Note:

1. The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

The evaluation of students consists of both internal and external evaluation. Internal

evaluation includes mid-term examination (20 marks) covering two units of the syllabus,

an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first
question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks,

t
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MANAGEMENT OF FINANCIAL SERVICES
(MBA-~FM-232)
Course Credits: 4
Total Marks: 190
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: The main objective of this course is to help the students to learn the various

financial services and their role in the overall financial system.

Course Contents:

Unit 1 Financial Services: Meaning, Nature and Types; Challenges of the Financial Service
Sector; Hire Purchase Finance and Consumer Credit: Conceptual Framework, Legal
Aspects, Taxation, Accounting and Reporting; Financial Evaluation of Hire Purchase
Finance; Features of Consumer Credit; Factoring and Forfeiting: Meaning,
Characteristics, Types of Factoring Arrangements.

Unit 2 Credit Rating: Meaning and types; Benefits of Credit Rating to Investors and Companies;
Credit Rating Agencies; Objectives and functions; Credit Cards: Concept and
significance, Types of Credit Cards, RBI Guidelines on Credit Cards.

Unit 3 Book Building: Concept and Mechanism of Book Building. Stgnificance and Benefits of
Book Building; Bought Out Deals: Meaning and Nature, Mechanisms of Bought Out
Deals, Advantages, Present Scenario; Seeuritization: Concept, Mode, Mechanism and
Beneficiaries of Securitization, Conditions for Successiul Sceuritization,

Unit 4 Depository: Concept, Depository Participants, Funetions of Depository System. Benefits
of Depository; Mutual Funds: Meaning and classification of Funds, Operation of Funds.
General Guidelines, Sclection of Fund, Reasons for Slow Growth; Merchant Bankers:
Role and Functions, Problems and Scope of Merchant Banking in India.

Suggested Readings:

o Tripathi, Nalini, Financial Services, PHI, New Delhi,

e Ciopal C. Rama. Management of Financial Services, Vikas Pubtishing House, New Dethi.

e Gordan, E. and Natwajan, K. Financial Mearkets and Services, Himalaya Publishing
House, New Delhi.

o Giurusamy., fdnancicd Services, Tata MeGraw HHIL New Delhi,

s Nhan, MU Y. Management of Financial Services, Tata MeGraw Hill New Delii.

.o The list of cases and specilic relerences including recent articles will be announced in the
class at the time of Taunching of the course.

2. The evaluation of students consists ol both internal and external evaluation. Internal
evatuation inehides mid-term examination (20 marks) covering Gvo units of the syllabus,
an assignment (05 marks) ancd cliss attendance (05 nuoksy, The external evaluation
mctudes end-term examination of 70 marks covering the whote syllabus.

3o For end-term examination, the examiner is required o set nine questions in all, The it
question will be compulsory  consisting ol short-answer questions (2 marks cach)
cavering, (he entire syltabus. Inaddition, cight more questions will be st unit-wise
comprising two questions from each unit, The students shall be required o atempt tive
questions in all seleeting one question from cach unitincliding the compulsory question,
Al gnestions carry equal nneks.



FINANCIAL MARKETS
(MBA-I'M-2Z33)
Course Credits:
Total Marks: [0
Iosternal: 74)
Internal: M)
Time Allowed: 3 Hours

Course Objectiver The aim of the course is 1o give an idea to the students about the operations

ol various types of financial markets.

Course Contents:

Unit 1 Introduction of financial markets; Products, Participants and  Tunclions:  Securitics
Markets and Economic Development; Recent development in Indian linaneial market.

Unit 2 Primary Market: Concept, Role, Issuance and Process; Market Design, Demal [ssues,
Market Indexes: Concept, Types and uses of Market Indexes: Government Securitios
Market; Debt Market; Instrument and Participants.

Unit 3 Seeondary  Market:  Introduction, Role and  Functions; Stock  Fxchanges:  Nature,
Functions and Organizational Structure; Membership in NSE & BSE: Role of NS &
BSE: Regulatory Framework: Listing and Delisting of Sceurities: Online and Of1line
Monitoring; Trading and Settlements; Margin: Meaning and Uses.

Unit 4 Buy-Back of Sceuritics, Underwriters,  Portfolio Managers, Forcign  Institutional
Investors; Repo and Reverse Repo Rate, Negotiated Dealing System, Virtual Dbl
Portals, Collective Investment Vehicles, ADR/GDR, Securities and Fxchange Board of
India Act 1992; Government Sceuritics Act 2006,

Suggested Readings:

o Dhalla, V. K., Investment Management: Security Analysis and Portfolio Management, S,
Chand Publications, New Delhi.

o Bhole, L. M., Financial Institutions and Markets, Tata McGraw Lill, New Delhi.

o Kahn Michael, A Beginner’s Guide to Charting Financial Markets, Harvimaan Hosue
Lid., UK.

 Pandian, Punithavathy, Security Analysis and Portfolio Management, Vikas Publishing
House, New Delhi.

e Saunders, Anthony and Millon Cornett, Marcia, “Financial Muarkets and Institutions”.
Tata McGraw Hill, New Delhi.

Note:

I. The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

The evaluation of students consists of both internal and external evaluation. Internal

evaluation includes mid-term examination (20 marks) covering two units of the syllabus.

an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

For end-term examination, the examiner is required to set nine questions in all. The first

question will be compulsory consisting of short-answer questions (2 marks each)

covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.

All questions carry equal marks.

_I\.)
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CORPORATE TAXATION
(MBA-FM-234)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: The objective of this course is to acquaint the participants with the
implications of tax structure and corporate tax planning in operational as well as strategic terms.
Course Contents:

Unit 1 Basic Concepts of Income Tax, Residential Status of an Assesse; Computation of Income
from Salary and Income from House Property.

Unit 2 Computation of Income from Business, Profession and Capital Gains; Set Off and Carry
forward of Losses; Deductions and Exemptions.

Unit 3 Tax Planning-I: Meaning and Scope of Tax Planning; Tax Evasion, Tax Avoidance and
Tax Planning, Tax Planning Regarding Location of Undertaking and Dividend Policy.
Inter Corporate Dividends and Transfers,

Unit 4 Tax Planning-1I: Tax Considerations in Respect of Specific Managerial Decisions like
Make or Buy, Own or Lease, Close or Continue, Sale in Domestic Markets or Fxports.
Replacements and Capital Budgeting Decisions, Managerial Remuneration.

Suggested Readings:

e Ahuja, (i K & Gupta Ravi, Systematic Approach to Income Tax, Bharat Law [louse
Allahabad.

o lyengar, A O, Sampat, Law of Income Tax, Bharat Law House, Allahabad.

e Raning, H. P.. Corporate Taxation: A Handbook, Orient Law House, New Delhi.

o  Singhania, V. Ko, Dircet Taves: Planning and Munagement, Taxmann, New Delhi.

e Srimivas, . AL, Handhook of Corporate Tax Planning, Tata McGraw Hill, New Delhi.

L. The bstof cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

2o the evaluation ol students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the svltabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-termy examination of 70 marks covering the whole syllabus.

A For end-ter examination, the examiner is required (o set nine questions in all. The first
question will he compulsory consisting ol short-answer questions (2 marks cach)
covering the entire syllabus. In addition, cight more questions will be set unit-wise
comprising two questions from cach unit. The students shall be required o attempt five
questions i all seleeting one question from cach unit including the compulsory question.
Al questions carry equal marks,



FUNDS MANAGENMENT
(MBA-I'M-235)
Course Credits: J
Totul Marks: 1)
Ioxternal: 70
Internal: 30
Time AHowed: 3 Hours

Course Objective: The main objective of this course is o make students to fearn the virious

aspects of funds management.

Course Contents:

Unit 1 lunds Mapagement: Types ol Tunds and their characteristics; Conventional  Tunds,
Pension Tands, Mutaal Tunds and Uit trusts, Colleetive investment schemes (OF1Cs)
Fracker/index Tunds, Hedge Tunds, Money market Tunds,

Unit 2 Ixamining Investiment products and their applications: Fquities domestic and overseis.
Bonds, Commadities, Derivatives futures; Fund  Management Process: Role and
responsibilities of funds managers. Fixed income and Fquity funds management: Assel
allocation within the investment deeision making process,

Unit 3 Planning for Optimal Portolio Returns- Setting, investment abjectives, Constraints ol the
fund manager, Strategic asset allocation to enhance portfolio performance: Strategies o
maximize fund performance: mandate delinition, how and why benchmarks: liective
management for ultimate results: tactical asset allocation, Securities sefection.

Unit 4 Controlling the Process: Performance measurement, Altribution analysis: Investment
strategies o funds managers: Asset class and peographic diversification,  Aclive
strategies, Passive strategies, Top down approach, Bottom up approach, Sector rotation
style, Growth investing, Value investing, Momentum style, Smali capitalization style,
Comparing fund management styles. Determining elients” aims and objeetives, Assel/
liability management, Strategic and tactical asset allocation, Decision making levels.

Suggested Readings:

e Bernstein, L. Peter and Damodaran Aswath, [nvesument Munagement, Wiley, New Delhi.
o Bodie, Kane and Marcus, Investments, MeGraw 1ills, New Delhi.

e Broby Danicl, A guide to Fund Management, Risk Books, London.

o David Blake, Finuncial Market Analysis, Wiley, New Delhi.

o FrankJ. Fabozzi, Bond Markets Analysis & Strategies, Pearson, New Delhi,

I The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

2. The evaluation of students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the syllabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. T'or end-term examination, the examiner is required to set nine questions in all. The first
question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising 1wo questions from each unit. The students shall be required to attempt [ive
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.



Specialization: Qrganization Behaviour and FHuman Resource Management
MANAGEMENT OF INDUSTRIAL RELATIONS
{(MBA-OBH-231)

Course Credits: 4
Total Marks: 100
External: 70

Internal: 30

Time Allowed: 3 Hours

Course Objective: To sensitize and expose the students to critical tasks, functions and issues of
industrial relations and to gain insight into the dynamics of employees’ relations with the
management.

Course Contents:

Unit 1 Industrial Relations: Concept, Scope, Importance, Factors affecting industrial relations;
Approaches to industrial relations; Impact of technological change on industrial relations:
Ethical codes and industrial relations; Recent trends in industrial relations.

Unit 211.0: Objectives and Impact of ILO on the Indian labour scene: Trade Unions:
Objcectives, Functions, Problems, Types and Structure of Union, Trade Union Movement
in India, Trade Union Act: Trade unions and Industrial relations.

Unit 3 Industrial Conflicts: Concept, Classification, Causes. Impact of industrial disputes;
Resolution of Industrial Disputes: Discipline and Gricvance Management, Collectjve
Bargaining, Conciliation, Arbitration and Adjudication; Management of Strikes and
lLockouts,

Unit 4 Participative  Management: — Concept,  Forms,  Objectives,  Levels: Emplovee
Empowerment: Concept and Role, Quality management, Quality of work life.

Suggested Readings:

o Mamoria. Mamoria, Gankar. Dvianics of Industrial Relations, Himalaya Publishing
House, New Delhi.

e Monappa, AL Industrial Relations, Vata McGraw T, New Delhi.

e Nen, Ratna, fndusirial Relations in India  Shifting Paradigms, Macmillan, New Delhi,

o Ningh, B. D, Industrial relations and Labour Lenes, Bxeel Books, New Delhi,

o Ninha P Sinha L. Sinha S, Jndustrial Relations, Trade Unions and Labour Legislations,
Pearson Fducation, New Delhi,

Note:

[ The list of cases and specilic references including recent articles will be announced in the
class at the time of Taunching of the course.

The evaluation of students consists of both internal and external evatuation. Internal

evaluation inctudes mid-termr examination (20 marks) covering two units of the syllabus,

an assignment (05 marks) and class atiendance (05 marks). The external evaluation
meludes end-term examination of 70 marks covering the whole syliabus.

A Forend-term examination, the examiner is required 1o sel nine questions i all. The (st

b

question will be compulsory consisting of” short-answer questions (2 marhs cach)
covering e entire syllabus, Inaddition, cight more questions will b set unit-wise
comprising two questions [rom cach unit. The students shadl be required (o attempt fve
questions i all selecting one guestion from cach unit ineluding the compubsory gquestion
All questions carry equal marks,



PERFORMANCE MANAGEMENT
(MIIA-OBII-232)
Conrse Credifs: 4
Tofal Marks: 1040
External: 70
Internal: 30
Time Atlowed: 3 Hours

Course Objective: This course is desipned (o develop the skills essential tor desipning and

instituting effective performance management systeni.

Course Contents:

Unit [ Performance Management: Coneept, Characteristics, Role, sipnificance and Process:
Performance Appraisal vis-i-vis Performance Management: Perforninee Manngement
and Strategic Planning Linkages.

Unit 2 Establishing  and  Operationalizing  Performance Management  System: Measuring
Performance through Results and  Behaviour, Conducting  Performance Review
Discussions,

Unit 3 Performance Management Strategics and Interventions: Reward Based, Carcer Based,
Team Based. Culture Based, Measurement Based. Competency Based, Leadership Based.

Unit 4 Performance  Appraisal:  Feedback, Counselling and  Coaching, Stroategy Miaps  and
Balanced Scorecard; Pertormance Management and Pay, Performance Management
Training.

suggested Readings:

¢ Agumis, Herman, Performance Management, Pearson Education, New Dethi.

e Randula, Srinivas R., Performance Management  Strategies,  Interventions, Drivers.
Prentice Hall of India, New Delhi.

o Rao, T. V., Performance Management and Appraisal Systems, Sage Publications, New
Delhi,

e Cardy. Robert L., Performance Munagement: Concepts. Skills and Exercise, P11 New
Delhi.

e Sahu, R. K., Performance Management System, Excel Books, New Delhi.

e Kohli, A. S. and Tapomoy Deb, Performance Management, Oxford University Press,
New Delhi.

Note:

1. The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

2. The evaluation of students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the syllabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first

question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit, The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question,
All questions carry equal marks.



COMPENSATION MANAGEMENT
(MBA-OBH-233)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: This course is designed to promote understanding of the issues related to
compensation in corporate sector and impart skills in designing, analyzing and restructuring
compensation management systems, policies and strategies.

Course Contents:

Unit 1 Compensation: Concept, Importance, Components, Economic and Behavioral Theories,
Determinants and Strategies for Managerial Compensation, Challenges in Compensation.
Recent Trends in Managerial Compensation, Cempensation Policies.

Unit 2 Compensation Practices of MNCs; Managing Employee Compensation: Determination of
Inter and Intra Industry Compensation Differentials; Determining the Worth of Jobs:
Internal and External Equity in Compensation Package.

Unit 3 Components of Compensation Package: Fringe Benefits, Incentives and Retirement
Plans, Pay for Performance Based Plans, VRS, ESOP; Compensation of Special Groups:
CEOs, Senior Managers, R and D staff, Sales Compensation Plan, Compensation of
Professionals and Knowledge Workers,

Unit 4 Statutory Provisions governing different Components of Reward System: Working of
Institutions refated to Reward System like Wage Boeards, Pay Commissions, and Role of
Trade Unions in Compensation Management.

Suggested Readings:

e DBhatin, N. K., New Compensation Management in Changing Environment, Deep and
Deep Publications, New Delhi.

o Goel, Dewakar, Performance Appraisal and Compensation Management, Prentce Hall
of india, New Delhi.

o [lenderson, R QL Compensation Management, Pearson [iducation, New Delhi.

o Muartocchio, 1. 1, Strategic Compensation, Pearson Education, New Delhi.

e Milkovich, George, Newman and Gernart B, Compeasation, MceGraw Hill, New Delhi.

Note:

. The list of cases and spectfic references including recent articles will be announced in the
class at the time of Taunching of the course,

The evaluation of students consists of both internal and external evaluation. Internal

evaluation includes mid-term examination (20 marksy covering two units of the syllabus,

an assipnment (05 marks) and class altendance (05 marks). The external evaluation
mchudes ead-term examination of 70 marks covering the whole syllabus.

3o For ed-term examination, the examiner is required (o set nine questions in all. The [irst
gquestion will he compulsory consisting o short-unswer questions (2 marks cach)
covering the entire syllabus, [naddition, cipght more questions will be set mm-wise
comprising two guestions from cach unit, The students shadl be required o attempt live
questions i all selecting one question fron each ungt ineluding the compulsory guestion,

ta

Al questions carry equal marks,



HUMAN RESOURCE PLANNING AND DEVELOPMENT
{(MBA-OQRI-21)
{ourse Credits: J
Total Marks: 100
Ioxternal: 70
Internal: 30
Time Allowed: 3 Hours

Course Ohjective: To develop a conceptual as well as practical understanding of Human

Resource Phinning, Deployment and Development in Organizations.

Course Contents:

Unit T Human Resource Planning: Coneept, Importance, Factors, Role, Provess, Preveguisites,
Barriers: Levels of Tluman Resource Planning: Macro and Orgamzational Level: Models
and Technigues of Manpower Demand and supply FForecasting,

Unit 2 Behavioral Factors o Humae Resouree Planning; Wastape  Analysis, Retention,
Redeployment snd Exit Strategies; Career Management; Career Planning, Performance
Planning, Potential Appraisal.

Unit 3 Carcer Development and - Succession Plamming:  Human  Resouree Development:
Concepts, Goals, Challenges and Strategies, Approaches lor coping  Organizationl
Change,

Unit 4 fmerging Trends and Issues in HRPD: Balaneed Scorceand, Six Sigma, Quality of work
lie, THuman Resource Information System, Human Resource Valuation, [Tuman Resouree
Audit, Multi-skilling.

Suggested Readingy:

o Aswathapa, K., /hmian Resonrce Management-Text and Ceases. MeGraw T Education,
New Deihi,

*  Bhattacharya, Kumar, Dipak, fuman Resource Plunning. Ixeel Books, New Delhi,

o Gupta C. B., Hman Resource Planning and Development, Sultan Chand & Sons. New
Delhi.

¢ Patanayak, Biswajeet, Human Resource Muanagement, P11, New Delhi,

Note:

1. The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

2. The evaluation of students consists of both internal and external evaluation. Internyl
cvaluation includes mid-term examination (20 marks) covering two units of the syllabus.
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to sct nine questions in all. The first

question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks,
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MANAGING INTERPERSONAL AND GROUP PROCESSES
(MBA-OBH-235)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: To create understanding regarding interpersonal and group processes and
help the students to examine and develop process facilitation skills mainly through laboratory
and other experience-based methods of learning.

Course Contents:
Unit 1 Group dynamics: Types and structure of groups, Stages of group development and

change; Group cohesiveness: Factors contributing to group cohesiveness, Influence
processes- power and politics in groups.

Unit 2 Interpersonal communication: Meaning, Nature, Process; Uncertainty reduction theory,

Unit 3

Social exchange theory, Cognitive dissonance theory; Interpersonal awareness and
feedback process- transactional analysis; Interpersonal trust; Competition and
cooperation.

Giroup decision making: Meaning and Process; The Vroom Yetlon Model, Techniques ol
group decision making, Advantages and disadvantages of group decision making: Group
synergy; Team building.

Unit 4 Inter-group relation and conflict: Nature and types ol conflicts, Causes and consequences

ol conflicts and remedial measures of group conflicts: Contlict and organizational
performance; Role of negotiation in group conflicts; Distributive and intearative
negotiation, Third party negotiation.

Sugpgested Readings:

-]

[vanclvich, Konopaske, Matieson, Organizational Behaviour and Management, McGraw
Hill, New Delhi, )

Jerald G B, Baren Robert, Befwwviowr in Oreunization, Prentice Hall of India, New
el

Luthans, Fred, Oreanizaiional Beliaviors, Tata McGraw Hill, New Delhi.

Rabbins, S, P Oreanizational Behavionr, Pearson Fducation, New Delhi

Worley and Cummings, Organizational Development and Change, Cengage Leaning,
1eths,

e Tist of cases and specitic references including recent articles will e announced in the
class al the time of Taunching of the course.

The evaluation of students consists of both internal and external evaluation. [nternal
evaluation includes mid-term examination (20 marks) covering twvo units ol the syllabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syilabus,

For end-term examination, the examiner is required (0 set nine questions i all, The first
question will be compulsory consisting of short-unswer questions (2 marks each)
covering the entire syllabus, [ addition, cipht more questions will be set anit-wise
comprising two guestions from cacly unit, The students shadl be required 1o stiempt five
questions in all selecting one question from each unit includimg the computsony queston,

All questions curry equal marks,

i)



sSpecindization: Banli Management
APPLITD BANKING
(MUBA-BM-231)

Course Credits: 4
Total Marks: 100
xternal: 70

Internad: 30

Time Allowed: 3 Hours

Course Objective: The objective ol this course is (o twmiliarize students with husic concepts in

banking.

Course Contents:

Unit T Bankers and Customer Relationship: General and special relationship, Termination of
bunker-customer relationship, Opening and closing ol accounts of customers, Operation
af hank accounts: Rights and obligations of paying banker and collecting banker.

Linit 2 Negotiable Instrument: Meaning, Characteristics, Presumptions, aceeptance s types of
Negotiable Instrument, Rights and obligations of various partics to an instriment
obtuined by unlawful means; Negotiation: Modes ol negotiation, Negotintion v,
Assignment; Endorsement: Meaning and types, requirements ol vadid endorsement.
regufority of endorsement, labifity ol endorser; Marking ol &t cheque: Marking of post-
dated cheque, Marking and paying banker, Marking vs. Acceptunce.

Unit 3 Presentment and Dishonrour: Presentment for acceptance and payment. Rules regarding
presentment for payment, Acceptance {or honour and payment {for honour; Precautions
before honouring a cheque, Dishonour ol a negotiable instrument, Notice of dishonour,
Compensation for Dishonour, Noting and protesting, Discharge of an instrument and
partics,

Unit 4 Crossing: Meaning and types of crossing: Protection given 1o a paying banker, Position of
paying banker; Material Alteration: Matertal alternation by banker. liffeets of material
alteration, Alteration Authorities by the Act; Payment in due course, Recovery of money
paid by mistake, Holder and holder in duc course, Privileges to holder in due course.

Suggested Readings;

o Dhal, P. C., Bank Management: Theory and Practice, Wisdom Press, New Delhi.

» Gordon, E. and Natrajan K., Banking: Theory, Law and Practice, Himalaya Publishing
[House, New Delhi.

e Mittal R.K., Saini AK. & Dhingra Sanjay, Emerging Trends in the Bunking Sector,
Macmillan, New Delhi.

e Shekhar, K. C., Banking: Theory and Practice, Vikas Publications, New Delhi.

Note:

1. The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

2. The evaluation of students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the syllabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus,

3. For end-term examination, the examiner is required to set nine questions in all. The first

question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit, The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.
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MERCHANT BANKING AND FINANCIAL SERVICES
(MBA-BM-232)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: The main objective of this course is to help the students to learn the varjous

financial services and their role in the overall financial system.

Course Contents:

Unit [ Merchant Banking: Definition, Origin and Functions; Merchant Banking Regulatory
Framework: SEBI Regulations, Registration of Merchant Banker, Code of Conduct.
General Obligations; Services by Merchant Bankers in India.

Unit 2 Financial Services: Meaning, Nature and Types; Challenges of the Financial Service
Sector; Hire Purchase Finance and Consumer Credit: Conceptual Framework, Legal
Aspects, Taxation, Accounting and Reporting, Financial Evaluation of Hire Purchase
Finance: Factoring and Forfeiting: Meaning, Characteristics, Types of Factoring
Arrangements,

Unit 3 Book Building: Concept, Mechanism and Significance: Bought Out Deals: Meaning.
Nature, Mechanisms, Advantages and Present Scenario; Securitization: Coneept, Mode.
Mechanism and Beneficiaries of Sceuritization, Conditions for Successful Securitization.

Unit 4 Depository: Concept, Depository Participants, Functions of Depository System. Benefits
of Depository; Mutual Funds: Meaning and classification of Iunds, Operation of Funds.
General Guidelines, Sclection of Funds, Reasons for slow growth of Mutual Funds in
India.

Suggested Readings:

e  DBansal, Lali K., Merchant Banking and Financial Services, Unistar Publications.
Chandigarh.

e Gordan, I and Natrajan, K., Financial Markets and Services, Himalaya Publishing
[Touse, New Delhi,

e Gurusamy, S., Merchant Bunking and Financial Services, Tata MeGraw Hill, New Delhi.

e Khan, M. Y. Management of Financial Services, Tata MeGraw Hill, New Delhi.

e Vil Muadhu and Dhawan, Swati, Aerchant Banking and  Financial Services. Tata
MeGraw Thll, New Delhi.

L. The Iist of cases und specitic references including recent articles will be announced in the
class at the time of launching ol the course.

2. The evoluation of students consists of both internad and external evaluation. Internal
cvatuation tneludes mid-term examination (20 marks) covering two units of the syllabus,
an assipnment (05 marks) and class atendanee (05 marks). The external evaluation
mcldes end-term examination of 70 marks covering the whole syllabus.

3. PFor end-lesm examination, the examiner is required (o set nine questions i all, The st
question will be compulsory  consisting ol short-answer questions (2 marks cacly
covering the entive syllabus, In addition, cipht more questions will be set unit-wise
comprising Lo questions (rom cach anit. The students shall be required o attempt five
questions sl selecting one question Trony cach unit including the compulsory questinn.
Al questions enrey cqual marks,



RETAI, BANKING
(MBA-DBMN-233
Course Credity: -
Total Marks: 100
Fixternal: 70
Internal: 30
Time Allowed: 3 Hours

Course Objectiver To enable the students familiarizing with operational aspects ol Retail

Banking products and developing suitable strategies to broaden the retail client base.

Course Contents:

Unit | Concept ol Retail Banking-Distinetion belween Retail and Corporate/Wholesale
Banking; Products Development Process, Customer Requirements, Liabilities and Assets
Products, Approval Process for Relail Loans, Credil Scoring,

Unit 2 Important Retail Asset Products: Home loans, Auto/Vehicle Toans, Personal {oans,
Educational Loans: Purpose, Amounts, Margin, Sceurity, Disbursement, Moratorium,
Prepayment issues, Repayment/Collection.

Unit 3 Credit/Debit Cards-1digibility, Purpose, Amounts, Margin, Security, Process of using the
Cards, Billing Cycle, Credit Points, Funds Transter,

Unit 4 Retail Strategies: Tie-up with Institutions for Retail Loans; Delivery Channels-Branch,
Extension Counters, ATMs, POS, Internet Banking, Mobile Banking; Marketing of Retail
Products: Customer Relationship Management-Role and Impuct of CRM, Stages in
CRM.

Suggested Readings:

o Agarwal, O Fundamentals of Retuil Banking, Himalaya Publishing House, Mumbai,

o Jha, 5. M., Banking Marketing, Himalaya Publishing House, Mumbai

*  Uppal, R. K., and Bishnupriya N, Modern Bunking in hidia, New Century Publications.
New Delhi

o Uppal, R. K., Banking Services and IT, New Century Publications, New Delhi

o Guruswamy, S., Banking in the New Millennium, New Century Publications, New Delhi.

¢ Indian Institute of Banking and Finance, Retuil Banking, Macmillan Publishers, Chennai.

Note:

I The list of cases and specific references including recent articles will be announced in the

class at the time ol faunching of the course.

2 The evaluation of students consists of both internal and cxternal evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the syllabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3 For end-term examination, the examiner is required to set nine questions in all. The first

question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question,
All questions carry equal marks.



INTERNATIONAL BANKING AND FOREX MANAGEMENT
(MBA-BM-234)
Course Credits: 4
Total Marks: 100
External: 70
internal: 30
Time Allowed: 3 Hours

Course Objective: To familiarize the students with functions and performance of international

financial institutions and operational mechanism of foreign exchange market in India.

Course Contents:

Unit 1 International Banking: Global Trends and Developments in International Banking.
International Financial Centers, Offshore Banking Units, International Financial
Institutions: IMF, IBRD, BIS, IFC, ADB, Legal and Regulatory aspects ol International
Banking,

Unit 2 International Finance: Fundamental Principles of lending to MNCs; International Credit
Agencies and Global Capital Markets; Methods of raising Fquity and Debt through
[ECBS, ADRs/GDRs, ECCBS in International Markets,

Unit 3 I'ramework of Foreign Exchange: Sources and uses of Foreign Exchange. Balance of
Yayments; Foreign Fxchange Market Mechanism, Types of [ixchange Rates, Exchange
Rate Determination, Convertibility ol Indian Rupee:; Role of Bunks in Forex Markoets.
Maintenance of Foreign Currency Accounts.

Unit 4 ['orex Business: Foreign Exchange Management Act (FEMA): Role of RBI and FEDAI
in regufating Foreign Exchange Business of Banks/Authorized Dealers - NRI Customers
and various Banking and Investment Products available under FEMA.

Suggested Readings:

o Apte, PGl International Financial Management, Tala McGraw Hili, New Delhi.

e Dose, RONL Fodamentals of International Banking, Macmillan fndia, New Delhi.

o Chaudburi, B. K. and Agarwal, O. P Foreign Trade and Foreign xchange, Himalava
PMublishing House, Mumbai.

e Indian [nstitute of Banking and Vinance, frernational Banking, Macmiilan, Mumbai,

o Jeevanandam C., Forcign Pxchange: Practice, Concepts & Control. Sultan Chand&:
Sons, New Delhi,

e Rapwade, ANV Foreign Fxchange, International Finanee and Risk Manugement.
Aciclemy of Business Studies, New Delli,

Note:

I The list of cases and specilic relerences including recent articles will be announced in the
class at the time of Taunehing ol the course.

The evaluation of students consists of both internat and external evaluation. Tnternal

cvaluation includes mid-term examination (20 marks) covermg (wo units of the syllabus,

e assipnment (05 marks) and class attendance (05 marks). The external ovaluation

includes end-terny examination of 70 marks covering the whole syllubus.

o for end-termy exainmination, the examiner is required (o sel nine questions i all The st
question: will be compulsory consisting of short-answer questions (2 marks caely
covering the entire syliabus, In o addition, cight more questions will be sel unif-wise
comprisingt o questions from cach nnit The students shall be required (o attempt five

Iy

questions in afl seleeting one question Trant cach unit inchudimg the compuisory question,
Al questions carey equad marks,



FRAUDNINVESTIGATION
(MBA-BM-235)
Course Credigs: 4
Total Marks: 100
Ioxternal: 70
Internal: 30
Time Allowed: 3 Hours

Course Ohjective: To understand the virious aspects of aecounting and fisanciad Dauds, their
reason of occarrence, detection and preventive measures so - that an overatl bealthy and
trustwarthy fmanciab environment should be created.

Course Confents:

Unit I Introduction to fraud: Natuare of fraud, why commit [raud, lghting [rauds-An overview.

Unit 2 Types of Iraud: Frauds against orpanization, consumer frauds, bankruptey, divoree and
tax traud, fraud in c-commerce, security [raud, bunk fraud, lnancial statement raud,
revenue and inventory related Traud. Hability, assets and corporate disclosure [rauds.,

Unit 3 Fraud [nvestipation: Investigating theft acts, investigating concealnients, conversion
investigation methods, inquiry method, business intelligence and [rad reports,

Unit 4 Fraud detection: Recognizing the symptoms of frawd: Data-driven raud detection using
predictive analyties and forensic analytics (Nigrini approach).

Suggested Readings:
o Charles E. Piper, Investigator and I'raud Fighter Guidebaok: Operation War Stories.
Wiley, New Jersey.
s Mark I Nigrini, Forensie Analvtics: Methods and Techniques for Forensic Accounting
Investigation, John Wiley & Sons Inc, New Jersey.
e Stephen Pedneault, Anaromy of a Fraud Investigation: From Detection to Prosecution,
Wiley, New Jersey.
e Stephen Pedneault and Frank Rudewics, Forensic Accounting and Fraud fivestigation
Jfor Non-Experts, John Wiley & Sons, New Jersey.
e Tracy Coenen, Expert Fraud Investigation: A Step-by-Step Guide, Wiley, New Jersey.
Note:
1. The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.
The evaluation of students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the syllabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.
For end-term examination, the examiner is required to set nine questions in all. The first
question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.
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Specialization: International Business
INTERNATIONAL BUSINESS ENVIRONMENT
(MBA-IB-231)

Course Credits: 4
Total Marlks: 100
External: 70

Internal: 30

Time Allowed: 3 Hours

Course Objective: The primary objective of this course is to acquaint the students to emerging

global trends.

Course Contents:

Unit 1 International Business: Concept and Types; Types of Environment- Economic, Political,
Social, Technological and Cultural Environment; Recent World Trade and Foreign
Investment.

Unit 2 Trade Theories; Balance of Payments; Tariff and Non-Tariff Barriers; Regional Blocks:
SAARC, ASEAN, EU, NAFTA, IFC, IDA and ADB.

Unit 3 Multilateral Economic Institutions - IMF, World Bank, WTO, UNCTAD, Euro-Currency
Market; Licensing; Joint Ventures; Foreign Direct Investment (FDI) and MNCs.

Unit 4 Contemporary Issues in International Business Environment: Negotiating an International
Business: Multilateral Settlements, External Relations Approach and World Financial
Environment,

Suggested Readings:

e Bhalla, V. K., and Shivaram, International Business Environment and Business, Anmol
Publications, New Delhi.

o Black and Sundaram, International Business Environment, Txeel Books, New Delhi.

e Chartes W. L fvernational Business, Tata MceGraw i, New Delhi.

e Danicls. John and Lee Ho, Globalization and Business, Prentice Hall of India, New Delhi.

o Danicls, John and Redebaugh, Lee, nternational Business Environment and Operations.
PITE New Delhi,

Note:

I The hst ol cases and specific references ineluding recent articles will be announced in the
class at the time of launching of the course.

2. The evaluation of students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the syllubus.
an assigmuent (05 marks) and class attendance (05 marks). The external evaluation
mcludes end-term examination of 70 marks covering the whole syllabus,

3 Tor end-term examination, the examiner is required to set nine questions in all. The irst

question will be compulsory consisting ol short-answer questions (20 marks cach)
covering, the entire sytlabus. Inaddition, cight more gquestions will be sel unit-wise
comprising two questions from cach unit. The students shall be required to aticmpt five
questions in all selecting one question from cach anit including the compulsory question,
All questions carry equal marks.



EXTORTIMPORT PROCEDURES AND DOCUMENTATION
(MIPA-T3-232)
Course Crediis:
Totad Marks: L0
External: 70
Internnl: 3
Time Allowed: 3 Hours

Course Objective: The aim ol the course is (o daequaint the students with the exporl-import

precedures, documentation and Jogistics.

Course Contents:

Unit [ Introduction:  Meaning, Nature and Signilicance of Lxport Import Procedures and
Documentation in International Trade: Procedures and Documentation as Trade Barriers:
Export Strategy: Import Strategy; Third Party Intermediaries,

Unit 2 Official Machinery for Trade Procedures and Documentation: Fxport Order Processing:
Registration of Exporters; Export Contract: Export Price Quotations: Main Fxpon
Documents: Role of Forwarding Agents; Carpo Insurance and Claim Procedure.

Unit 3 lmport: Order Processing: Registration of Importers: Import Contract; Imporl Price
Quotations: Import Docaments; Methods ol Payment in nternational Trade: Collection
of Export Bills: UCPDC Guidelines: Realization of° Fxport Proceeds; Provisions ol RI3's
Exchange Control Manual: Pre-shipment and Post- Shipment Finanee.

Unit 4 Major Export Promotion Schemes in India: EPCG. Duty Exemption Scheme: DPER
scheme; Facility for Deemed Bxports; FPC: Commaodity Boards: Role of EXIM Bank
and ECGC; WTO Provisions regarding Export Import.

Suggested Readings:

o Bhalla, V. K. and Ramu S. Shiva, International Business: Emviromment and Management,
Anmol Publication, New Delhi.

» Daniel and Radebaugh, Inrernational Business, Pearson Lducation. New Deili.

e Edward, G. Hinkelman, fnternational Trade Documentation, University Seience Press,
New Dethi,

e Jitendra, M. D., Export Procedures and Documentations, Rajat Publications, New Delhi.

o Shukla, Shyam, International Business, Excel Books, New Delhi.

Note:

I The list of cases and specific references including recent articles will be announced in tie
class at the time of launching of the course.

The evaluation of students consists of both internal and external evaluation. Internal

evaluation includes mid-term examination (20 marks) covering two units of the syllabus,

an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first
question will be compulsory consisting of short-answer questions {2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall he required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.
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FOREIGN EXCHANGE MANAGEMENT
(MBA-IB-233)
Course Credifs: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: The aim of this paper is to expose the students to the functions and
operations of foreign exchange market and the intricacies of the risks involved.

Course Contents:
Unit I Introduction: Meaning and Significance of Foreign Exchange, Foreign Exchange

Markets- Meaning, Types, Functions and Working of Foreign Exchange Markets;

Institutions of Foreign Exchange markets.

Unit 2 Foreign Exchange Rate Systems: Exchange Rate Forecasting; Exchange Rate: Structural

Unit 3

Models of Exchange Rate Determination; Mechanics of Currency Trading; Exchange
Rate Regime.

J'utures and Options: Meaning, Types and Determination of their Market Value: Over the
Counter Trade Options; Fisher Black’s Optional Pricing Model; SWAPS: Meaning,
Types- Currency, Inlerest Rate Swaps; Credit Risk of Swaps, Forward Fxchange Rate in
india; Forward Rate as Risk Adjusted Future Spot Rate.

Unit 4 Management of Currency Exposure: Risk Management Process, Objectives of Hedging

Policy and its Measurement, Managing Transactions Pxposure, Invoicing, Quantity
Inertia and Operating Exposure.

Suggested Readings

[:]
¢
L

MNote:

(4]

)

Apte, PG International Finanee, MeGill, New Delhi,

Danicls and Radebaugh, faternational Business, Pearson Lducation. New Delhi
levich, Richard M., International Finaneial Markets, MeGraw 11l New Delhi
Wild, John 1. and Kenneth, L., fternational Business, Pearson Education, New Delhi.

he Tist of cases and speeilic references including recent articles will be announced in the
class at the me of Taunching of the cotirse,

The evaluation of students consists of both internal and external evaluation. Internal
evatuation includes mid-term examination (20 marks) covering two units of the syilabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
mcludes end-term examination ol 70 marks covering the whole syllabus.

For end-term exammation, the examiner is required fo set nine questions in all. The (irst
question will be compulsory consisting of short-answer questions (2 marks cach)
covering the entire syllabus, In addition, eight more questions will be set unil-wise
comprising (wo questions from cach unitc The students shall be required o attempt live
questions inall selecting one question Trom cach unit including the campudsory question.
Al questions carry equal marks.



MUL'TT NATIONATL BANKING
(MBA-IB-234)
Course Credits: 4
Tatal Marks: 100
Fxternal: 70
{nternal: 30
Time Allowed: 3 Hours

Clourse Objective: The objective of the course is to sequaint the students with the institutions]
aperational aspects of multinational banking.
{Tourse Contents:
Unit I Intreduction; Meaning, Characteristics, Organization and  Factors ol Multinational
Bankimg: Bank Lending and Macro Feonomic Vulnerability,
Unit 2 Bank Lending and Financial Seetor Valnerability; Tending Booms and Banking Scetor
Vulnerabilities; Cost of Banking Crisis.
Unit 3 International Banking Market:  Meaning and Recent Trends: International Capital
Market: Forees, Main Components of the International Capital Markel: Investment
Banks: Farocurrency Market: Exchange Bank: Role of Banks in International Money and
Capital Markets, and International Banking - Mergers and Acquisitions,
Unpit 4 International Payment System; International Asset Liability Munagement; Strategies oy
Managing Non-Performing Assets, and International Credit Appraisal Techniques.
Suggested Readings:
e Bhalla, V. K., Infernational Business Management, Anmol Publications, New Delhi.
o Iabozzi, Frank J., Foundations of Financial Markets and Institutions 1carson lducation.
New Delhi.
o Valdez, Stephan and Molyneux, Philip. /ntroduction to Global Financial Markets.
Palgrave Maemillan, New York.,
o Wild, John J. and Wild, Kenneth, lnrernational Business, Pearson Education. New Delhi.
Note:
I The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

2. The evaluation of students consists of both internal and external evaluation, Internal
evaluation includes mid-term examination (20 marks) covering two units of the syllabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first

question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.
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ENTREPRENEURSHIP DEVELOPMENT
(MBA-241)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: To expose the students with the growth of entrepreneurship in developing

countries with special reference to India.

Course Contents:

Unit 1 Entrepreneur: Characteristics, Qualities and Pre-requisites; Small Business: Concepts,
Government Policy for Promotion of Small and Tiny Enterprises; Government Clearance
for Establishing a New Enterprise.

Unit 2 Process of Business Opportunity Identification; New Venture Development: Methods and
Procedures to start and expand one’s own business, Life Cycle, Environmental Factors
affecting success of New Venture, Reasons for the Failure of New Business.

Unit 3 Feasibility Study: Preparation of Feasibility Report, Economic, Technical, Financial and
Managerial Teasibility of Project; Selection of Factory Location; Demand Analysis;
Market Potential Measurement; Capital Saving and Project Costing; Working Capital
Requirements; Profit and Tax Planning.

Unit 4 Sources of Finance: Financial Institutions like SIDBI, NSIC., DIC, SSIB: Government
support to New [nterprise, Role of Promotional Agencies in Entrepreneurship
Development:  Entreprencurship  Development  Programme:  Phases, Relevance and
Problems in Entreprencurship Development Programme.

Suggested Readings:

e Barringer, Bruce R, and ireland Duane, R, “Entreprencurship: Suceessfully Launching
New Fenjures ™, Pearson BEducation, New Delhi,

o  Cupta S, [.oand Mital Arun, “FEatreprencieship Development ™, International  Book
House, New Dell.

o [lisrich, Robert Do Peters Po Michael and Shephered AL Dean, “Entreprencurstup ™,
MeGraw FLIT New Delhi,

e Juyashree Ko Kumar S0 Anil, Poernima S Coand Abraham Mo R S Eatreprencarsiup
Development ", New Ape Publishers, New Dedhi.

[ The list ol cases and spectlic relerences including recent articles will be announced in the
class at the time of faunching of the course.

2o the evaluation of stdents consists of both internal and external evaluation. Tnternal
cvaluation includes mid-term examination (20 marks) covering two units of the syllabus,
an assipnment (05 marks) and class attendance (05 marks), The external evaluation
mchudes end-term examination of 70 marks covering the whale syllabus.

Lo lor end-term exainnination, the examiner s required o set nine questions in all. The first
guestion will be compulsory consisting ol shortanswer questions (2 marks cach)
covering e entire syllabus, In additon, crpht more questions will be sel unit-wise
comprising two questions brom cach il The stadents shall be required 1o attempt five
questions e adl selecting one question frome cach amt ineludinge the compulsory gueston
Al questions carry equal marks,
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RESFARCH PROJECT

IMBA-242(1)]

Course Credits: 42 Tota] Marks: 100
(R
KNOWLEDGE MANAGEMENT

IMBA-242(11)]
Course Credits: 4
Total Marks: 100
Ioxternad; 70
Internak: 30
Time Allowed: 3 Hours

Course Objective: This course presents o comprehiensive overview ol knowledge managenient.

Course Contents:

Unit I Introduction - Coneept of knowledge management, Phases ol knowledge development,
Knowledge leader, Leading knowledge teams, Developing and sustaining knowledpe
culture, Munaging knowledpe workers.

Unit 2 Knowledge Foundations  Structuraf support Tor knowledge management, TIR practices
for knowledge management, Knowledge creation, Knowledge capture technigues and
Knowledge management technologics.

Unit 3 Knowledge Applications  Developing a core knowledge lrumework, Knowledge tansier
and Knowledge sharing, Developing and managing knowledpe repositories, Knowledge
portals, Knowledge transfer in ¢-world.

Unit 4 Knowledge Management Audit - Evaluating the knowledge management, Chaltenges in
knowledge management, Jithical. Tegal and Managerial issues, Sustainable knowledpe
management.

Suggested Reading:

s Awad, Elias M and Hassan M. Ghazirl, Knowledee Management, Pearson Education,
New Delhi.

o Debowski, Shelda, Knowledge Management, Wiley India Pvt. Lid., New Delhi.

o Elias M Awad, Hassan M Ghaziri, Knowledge Management. Prentice Hall India Learning
Private Limited, New Delhi.

e Warier Sudhir, Knowledge Management, Vikas Publications, New Delhi.

Note:

1. The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

The evaluation of students consists of both internal and cexternal evaluation. Internal

evaluation includes mid-term examination (20 marks) covering two units of the syllabus.

an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first
question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.
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COMPREHENSIVE VIVA-VOCE
(MBA-243)
Course Credits: 2; Total Marks: 50

Specialization: Marketing Management

INDUSTRIAL MARKETING
(MBA-MM-241)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: To lay a foundation for understanding of complex dimensions of Industrial

Marketing.

Course Contents:

Unit T Nature and Scope, Industrial vs. Consumer Marketing, Understanding Industrial Markets:
Organizational  Customers, Classilving Industrial Products, Nature of Demand in
indusirial Markets.

Unit 2 Industrial  Buyer  Behaviour, Industrial  Purchasing  System, Industrial Marketing
Research, Industiial Marketing  Strategy, Strategic Planning, Assessing Marketing
Opportunities.

Unit 3 Scgmentation of  Industrial Markets, Product Positioning, Product Decisions and
Strategies, Industrial  Services. Industrial Marketing  Communication. Sales Force
Management, Advertising and Sales Promotion,

Unit 4 Industrial Pricing, Price Determinants, Pricing Policies, Pricing Decisions, Formulating
Channel Strategy, Logistics Management.

sSuggested Readings:

e Havaldar, Krishoa Ko, Business Marketing, Tata MeGraw Hill, New Delhi.

o Kotler, Koshy, Marketing Management: South Asian Perspective, Pearson ducation.
New Delhi,

o Rewder, Robert R, fncfusirial Marketing: Analvsis, Planning and Central, Prentice Tall of
Inda, New Dethi,

e Vitale, Robert, Business to Business Marketing, Pearson Education. New Deihi.

Note:

I The list of cases and specific relerences including recent articles will be announced in the
class at the time of Taunching of the course,

2.0 The evaluation of students consists of both internal and external evaluation. Internl

evaluation includes mid-termy examination (20 marks) covering two units of the syllabus.

i assipnment (05 marks) and class attendance (05 marks). The external evaluation

neludes end-term examination of 70 marks covering the whole syllubus.

For end-term examination, the examiner is required (o set nine questions i all. The Hs

question will he compulsory consisting ol short-answer questions (0 marks each)

covering the entire syllabus, I addition, cipht more queestions will be sel unit-wise
comprising two questions from each unit. The students shall be required 1o attempt [ve
questions in all seleeting one question from cach unit ineluding the compulsory question,

-t

Al questions carry equiad miarks.



CYDBER MARKETING
(MDBA-MNM-242)
Course Credifs: J
Total Marks: 100
External: 70
Tadernal: 30
Tinme Allowed; 3 Hours

Course Objective: To understund the rale of Interactive Media in marketing mnd promotiongl

clforts fn the twenty-lirst century.

Course Contents:

Unit I Cyber-space: Coneept of Cyber Space and hnternel, advantages and Challenges in using
Infernet, Customer Relationship Management, Nnowledge Management.

Unit 2 E-Marketing:  Introduction (0 L=commerce, Advantages and Hmitations of evher
marketing, Future Trends and Challenges in Cyber Marketing, B-retailing, Interactive
KIOSKS in the retail environment, Search cngines,

Unit 3 World-Wide-Web: Concept of world-wide-web, Website Management, Web Ilosting,
Blogs, Viral marketing, Permission marketing, Home page, Hits, Views, Visits,
Hyperlinks,

Unit 4 l-Marketing Strategies: Media and marketing strategies for eyber marketing, Ady criising
on Internet, Public relations and Promotion on Internet, Measuring Flectiveness of
Interactive Media vis-a-vis Traditional Media, Future of marketing-gamification and
apps.

Suggested Readings:

e Abuja, Vandana, Digital Marketing. Oxlord Publishing House, New Dethi,

o Kheglar, Thomas Jr., Web Advertising and Muarketing, Premier Press, USA.

¢ Lewis 1. G., Lewis Robert D., Selting on the Net: The Complete Guide, NTCI
Contemporary Publishing, Chicago.

e Mantravadi, Pramod M, E-Marketing: The Emerging Trends, 1CFAI University Press.
Iyderabad.

¢ Prasad, R, Digital Marketing, ICFAI University Press, Hyderabad.

1. The list of cases and specific references inctuding reeent articles will be announced in the
class at the time of launching of the course.

2. The evaluation of students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the syliabus,
an assignment (05 marks) and class attendance {05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

For end-term examination, the examiner is required to set nine questions in all. The first
question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.
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DISTRIBUTION AND LOGISTICS MANAGEMENT
(MBA-MM-243)
Course Credits: 4
Total Marks: 100
External: 70
Iaternal: 30
Time Allowed: 3 Hours

Course Objective: The objective of this course is to enable students to understand the

importance and dynamics of a firm's physical distribution functions and logistics.

Course Contents:

Unit 1 Distribution Channels: Role of Marketing Channels, Factors affecting choice of
Distribution; Channel Behavior and Organisation; Distribution Intensity.

Unit 2 Introduction to Distribution Logistics: Nature, Importance and Scope; Integrated
logistics; Total cost concept; Concept of customer service; Transportation and Physical
Distribution: Selection of transportation modes.

Unit 3 Multi-model transportation; Routing and scheduling in transportation; Design options (or
a transportation nctwork; Major decision areas of inventory management: Economic
Order Quantity; Techniques of Inventory Control.

Unit 4 Warehousing: Role and modern concept of warehousing: Types of warehouse; Planning
warchousing operations; Site sclection, Warchouse layout, Packaging and material
handling, Performance Measurement and Control.

Suggested Readings:

e Bowersox EW. and Smykay D, Physical Disiribution Management, Macmillan
Publishers, Noida,

o Gupla, 5. L., Salex & Distribution Management, Pxcel Books, New Delhi.

o Khanna, K. K.. Phvsical Distribution Management. 1limalaya Publishing House, New

[Delhi.
e lLambert, ). M., James R.S. Straregic Logistics Management, Tata McGraw 1111, New
Delhi.

e Martin, Christopher and Gordon Wills, Marketing Logistics and Distribution Planning,
Allen and Unmwin, Michigan,

e Stern, Lows W Adel, L. Ansary, Anne T, Coughlan, AMarketing Channels, Prentice 121,
New Delhi,

Note:

o The list of cases and speciiic relerences including recent articles will be announced in the
class at the time of Taunching of the course.

2o The evaluation of students consists of both internal and external evaluation. Internal
evabtion includes mid-term examination (20 marks) covering two units of the svllubus,
an assignment (05 marks) and class altendance (08 marks), The external evaluation
metudes end-ternvexamination of 70 marks covering the whole syllabus,

3. For end-term examination, the examiner is required (o set nine questions iy all, The st
question will he compulsory consisting o short-nnswer guestions (2 marks cuch)
covering the entire syllabus, e addition, eight nore guestions will be set unit-wise
comprising two questions from cach unit. The stadents shalt be required (o attempt five
questions in all sefecting one question Trom cach unit including the compulsory question
Al questions carry equal marks,



RETATL MARKETING
(MIBA-BMM-244)
Course Credits: 4
Total Marks: 100
Esternal: 70
Internad: 30
Time AHowed: 3 Hours

Course Objective: To understmd the growing importance of organized retailing e fndia and

changing purchasing and spending habits ol consumers.

Course Contents:

Unit | Retailing: troduction o Retailing, Organized vs. Unorganized Retailing, Present Retail
Seenario, Mushrooming growth of Retail outlets in India, Key Drivers of Retatling in
India - Demographic and Psychographie.

Unit 2 Retailing Formats: Dillerent Retail Formats and their characteristies viz, Localion.
Space/Layout, Merchandising: Vendor Development, Channel Dynamies, suppiy Chain
Management, Retail Marketing Mix.

Unit 3 Mall Culture: Management of Shopping Malls, Specialty and Department Stores Super-
Markets and Hyper Markets,  Store Designing, Warchouse Management, Visil
Merchandising and Displays, Point of Sale (POS). Store Operations, Location Planning,
Site Sefection, Atmospheries and Retail Space Munagement, h

Unit 4 Retail - Branding:  Building  Store  Brands, Positioning  for  Dilferentiation.  Retai?
Advertising, Sales Promotion, Future Trends in Retailing, Regulatory Environment:
Carrent lieonomic and Financial policies by Govt, of India Tor Retail Seetor. FDL in
Retailing.

Suggested Readings:

o Bajay C.. Varma N., Rerwil Management, Oxford University Press, New Delhi,

¢ Berman, Berry and vans, Joel R., Retail Management: A Strategic Approach, Pearson
Lducation, New Delli.

»  Diamond, fay and Gerald, Pintel, Rezailing, Prentice 1all, New Delhi.

o Gilbert, David, Retuil Marketing Management, Pearson Education, New Delhi.

Note:

1. The list of cases and specilic references including recent articles will be announced in the
class at the time of launching of the course.

The evaluation of students consists of both internal and external evaluation. Internal

evaluation includes mid-term examination (20 marks) covering two units of the syllabus,

an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first
question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shail be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.
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INTERNATIONAL MARKETING
(MBA-MM-245)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: To understand the growing importance of international marketing,

Course Contents:
Unit 1 International Marketing: Nature, Scope, Risks and Benefits; International Marketing

environment; Assessing global marketing opportunities; Barriers facing international
marketers. WTO provisions relevant to international marketing,

Unit 2 Understanding foreign consumers; Research and information system for international

Unit 3

marketing; Foreign market entry strategies; Product development for foreign markets;
International market segmentation and product pesitioning; Branding and packaging
decisions; International product life cycle.

Intermediaries in international distribution; Channel selection. Evaluation and strategics;
International advertising and promotion; Challenging of international selling: Pricing
decisions in infernational marketing.

Unit 4 Structure of international distribution logistics: Price quotations and terms of sale; Basic
£

sttt

export procedure and documentation: Cargo insurance; Methods and instruments of trade
financing.

Suggested Readings:

-3
-}
@

Nofe:

!J

Cateora, R Poand LT Grahans., nrernational Marketing, MceGraw Hill, New Delhi,
Keegan, W I Global Marketing Management, Prentice Hall of India, New Delhi,
Onlvisit, Sak and Shaw, International Marketing, Prentice Hall of India, New Delhi.
Paul. Justin and Kapoor Ramnceek. fnternationadd Muarketing: Text and Caves, MeGrasy
Hill Fdueation, New Delhi,

Walter, Land Murray T, Handbook of iternational Business. Wiley, New York.

The list of cases and specilic references ineluding recent articles will be announced in the
class al the time of launching of the course.

The evaluation of students consists of both internal and external evaluation. [nternal
evaluation includes mid-term examination {20 marks) covering two units of the syllabus,
i assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination ol 70 marks covering the whole svllabus.

For end-term examination. the examiner is required (o set nine questions in all, The (st
question will be compulsory consisting ol short-answer  questions (2 marks cach)
covering. the entire syllabus, In addition, cipht more questions will be sel unit-wise
comprising two questions from cach unit, The students shall be required 1o attempt {ive
guestivns inall selecting one question tram cach unit including, the compulsory question
All guestions carry equal marks,



specialization: Financind Management
CORPORATE RESTRUCTURING
(MBA-I'M-2.41)

Course Credits: 4
Fotal Marks: 100
Fxternal: 70

Internai: 30

Time Allowed: 3 Hours

Course Ohjective: This course is desipned (o provide an understunding, ol the essential elements

and methods tor restructuring ol business organizations.

Clourse Contents:

Unit T Merpers and Acquisitions: Introduction to mergers, types ol mergers, theories ol merpers
& avquisitions: Cross-border mergers and acquisitions, issues and challenges i cross
border M&A: TTandling cross-culture and taxation issues in cross-border M&A.

Unit 2 Demerger: Types of demerger, Reverse merger, Buyback of shares, Teverage buy-oul
stralegy, Merger strategy- Growth, synerpy, operating, synergy, Imancial synergy.,
diversification; Takeover and its types, Takeover strategy,  Takeover bids, Tepal
framework for mergers and acquisitions, Leverages and buyouts: Hostile tender ofTers
and various anti-takeover strategics.

Unit 3 Deal Valuation and Evaluation: Factors alfecling viluation, Methods ol valuaton. Cash
flow approaches, Eeonomic Value Added (1:VA). senstlivity analysis, Valuation under
takeover regulation, Valuation for slump sale. Cost-benefit analysis and Swap ratio
determination

Unit 4 Post-Merger Evaluation: Financial Evaluation of Mergers & Acquisitions, hinpact on
sharcholder’s Wealth; Methods of payment and linancing options in Mergers and
Acquisitions, Merger, Acquisitions and Competition Law 2002, SEBI (Sceurities and
Exchange Board of India) Takcover Code 2011, Criteria for negotiating  Iriendly
takeover,

Suggested Readings:

o Gupta, Manju, Contemporary Issues in Mergers and Acquisitions, Himalaya Publishing
House, New Delhi,

o Ramanujan. S., Mergers: The New Dimensions Jor Corporate Restructuring, MeGraw
Hill, New Delhi,

* Sundarsanam, Creating Value from Mergers and Acquisitions, Pearson Education, New
Delhi.

e Weston, Fred, Chung, Kwang S. and Siu Jon A.. Takeovers, Restructuring and Corporaie
Governance, Pearson Education, New Delhi.

Note:

I. The list of cases and specific references including recent articles will be announced in the class at
the time of launching of the course.
The evaluation of students consists of both internal and external evaluation. Internal evaluation
includes mid-term examination (20 marks) covering two units of the syllabus, an assignment (05
marks) and class attendance (05 marks). The external evaluation includes end-term examination
of 70 marks covering the whole syllabus.
For end-term examination, the examiner is required to set nine questions in all. The first question
will be compulsory consisting of short-answer questions (2 marks each) covering the entire
syllabus. In addition, eight more questions will be set unit-wise comprising two questions from
cach unit. The students shall be required to attempt five questions in all selecting one question
from each unit including the compulsory question. All questions carry equal marks,
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FINANCIAL DERIVATIVES
(MBA-FM-242)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: The objective of this course is to give an in-depth knowledge of the
functioning of derivative securities market,
Course Contents:
Unit 1 Financial Derivatives: Introduction, Types of Derivatives, Derivatives Markets in [ndia.
Traders in Derivatives Markets, Management of Derivatives Exposure.
Unit 2 Forward: Introduction, Pricing and Trading Mechanism, Foreign Currency Forwards.
Unit 3 Futures: Meaning, Trading Mechanism of Future contracts, Future Pricing, Hedging
Strategy using Futures, Stock Index Futures, Interest Rate Futures and Currency Futures.
Unit 4 Options: Introduction, Option Pricing Models, Option Trading Strategies. Option
Hedging Strategics, Currency Options; Swaps: Meaning, Types and Valuation of Swaps.
Suggested Readings:
e Bansal Manish and Bansal Navneet, Derivetives and Financial Innovations, Tata
McGraw Hill, New Delhi.
o Gupta, S. L., Finuncial Devivatives: Theory, Concepts and Problems, Prentice [lall of
India, New Delhi.
o [ull, John C., Options, Futures and Other Derivatives, P11, New Delhi.
e WKumar, S. 5. S., Financial Derivatives, PHI, New Delhi.
e Mishra, Bishnupriya and Debasish, Sathya Swaroop. Financial Derivatives, Excel Books,
New Delhi,
Note:
. The list ol cases and speeific references including recent articles will be announced in the
class at the time of launching of the course.

2. The evaluation of students consists of both internal and external evaluation. Internal
evaluation inchudes mid-term examination (20 marks) covering two units ol the syliabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllihus.

30 Forend-term examination, the examiner is required to set nine questions in all. The first

question: will be compulsory consisting ol short-answer yuestions (2 marks cach)
covering the entire syllabus, In addition, cight more questions will be set unif-wise
comprising (wo questions from cach unit, The students shall be required 1o atllempt fve
questions i all seleeting one question from cach unit including the compulsory question,
Al questions carry equal marks.



INTERNATIONAL FINANCIAL MANAGEMENT
(MBA-I'M-243)
Course Credits: Jd
Fotal Marks: 100
Ixternal: 70
internal: 30
Fime AHowed: 3 Hlours

Course Objective: The aim ol this paper to pive stadents an overall view of the international

financial systeny and how multinational operations operate.

Course (‘ontents:

Unit I Introduction: Fimnee Function in a Multinational  Firne, Institutional - Stracture of
International Financial Markets: Foreign Exchange Market: Cost and Availability of
international Finaneial Flows.

Unit 2 International Financial Instruments; International Financing: International Aspects ol
Ratsing Capital. Capital Budgeting for Foreign Direet Investment; Interational CAPM.

Unit 3 Determinimg Financial Structure of Subsidiaries ol MNC's; Financial Choices ol an MNC
and Porcign Affiliates: Costs and Risks of Financing: Assessing and Munaping
Political/Country Risk,

Unit 4 International Working Capital Management: Aspects of International Cash Management,
Investment Criteria and Borrowing Decisions, Centralived vs, Deeentralized  Cash
Management; International Receivables Management: Seowritization of Receivabies:
Iternational Investment: Factors und Benefits: Direet and Port/olio Management.

Suggested Readings:

o Apte, PGl Infernational Financial Management, Tata MeGraw [ills, New Delhi.

e Bucklay, A, Multinationdl Finance, Pearson lducation, New Dethi.

e Maurice, D. Levi, [nrernational Finance, Routlebge, New Delhi.

e Shapriro, A. C. and Moles Peter, fnternational Financial Management. Wiley. New
Delhi.

Note:

1. The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

2. The evaluation of students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the svllabus.
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first

question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.
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FINANCIAL ENGINEERING
(MBA-FM-244)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: The course aims at discussing the issues related to venture capitals, corporate

control and corporate restructuring etc.

Course Contents:

Unit 1 Financial Engineering: Introduction, factors contributing to the growth of financial
engineering, knowledge base and skills required for financial engineering:
Determinations of value of financial instruments and products, Legal aspects of
innovative financial products.

Unit 2 Time value of money, Required rate of return, Absolute valuations versus relative
valuation, Measuring Return and Risk, Portfolio Consideration and investment horizons,
Speeulation arbitrate and market efficiency.

Unit 3 Physical tools of the financial manager, product development, futures, forwards, swaps
and options, Debt market innovations, Equity and Equity related instruments. Financial
Iingineering processes and strategics, Asset liability management, Hedging and related
risk management techniques.

Unit 4 Corporale Restructuring, leveraged buyouts, tax driven deals, takeovers, Future directions
in financial engincering, Effect of plobalization and technology on financial engineering.

Suggested Readings:

o Apte PG Tnternational Financial Management, McGraw Hills, New Delhi.

o Kosowski. Robert and Neftei, N. Salih, Principles of Financiad Engineering, Academic
Press, Salt Lake City, USA.

s Marshall Johon I & Bansal Vipul K., Financial Engineering A Conceptual Cuide (o
Financiul Inovation, New York Institutes ol Finanee. New Delhi.

o Shapiro Allan C.. Multinational Financial Management, Wiley, New Delhi,

o Watsham Terry J. Futires and Options in Risk Management, Thomson Business Press.,

Mumibat.
Note:
I The dist of cases and specific references including recent articles will be announced in the
class at the time of faunching of the course.
2. The evatuation ol students consists of both internal and external evaluation. Internal

evaluation ineludes mid-term examination (200 marks) covering two units of the syllabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
meludes end-term examination ol 70 marks covering the whole syllabus.

3. For end-terny examination, the examiner is required (o set nine questions in all, The first
question will be compulsory  consisting ol shorl-answer questions {2 marks cach)
covertng the entire syllabus. I addition, ¢ipht more questions will he sel unit-wise
comprising two questions rom cach onit. The students shall be required to attempt five
questions inall selecting one question from cach unit inctuding the complsory question
AL questions carry equal marks,



STRATEGIC FINANCIAL MANAGEMIENT
{(MBA-FN-245)
Course redits:
Total Marks: 100
Ioxternal: 74
internal: 30
Fime Allowed: 3 Hours

Course Objective: The course aims al discussing the issues related 1o venture capitals, carporate

control und corporate restructuring, ete.

Course Contents:

Unit 1 Corporate Restructuring: Meaning and objectives, Mergers - reasons for merger, lepal
procedure for merger, benefits and cosl ol merger; Determination of swap ratios,
Fvaluation ol merger proposal; Lepal accounting and  tax issues in merger and
acquisitions,

Unit 2 Corporate and distress restructuring; Corporate Control: Mechanism, share repurchase
and exchunge, Non-voting shares, Disinvestiment of Public Scetor Undertakings.

Unit 3 Leasing: Concept. Classification, Accounting, Tepal and Tax Aspects ol Leasing:
Financial Evaluation of Leasing from Lessor and Lessee point of view: |ease vs. owned
decision: Venture Capital: Coneept and developments in India: Process and methods ol
financing.

Unit 4 Fiscal Tneentives: Corporate Strategy: Financial Policy and sharcholder value ereation:
Linkage between Corporate Strategy and Financial Steategy: Sharcholder value-creation,
Mecasurement and management.

Suggested Readings:

o Allen, Do o Introduction to Strategic Financia Management, Kogan page. London,

o Hampton. John, Financial Decision Making, Lnglewood Cliffs, Prentice Hall Ine.. New
Jersey.

e Jukhotiya, G. P, Straregic Financial Management, Vikas Publishing House, New Delhi,

e Khan, M. Y. and Jain, P. K., Financial Management, Tata MceGraw Hill, New Delhi.

o Pandey, . M., Financial Management, Vikas Publishing ITouse, New Delhi.

e Prasamna Chandra, Financial Management, Tata MeGraw i, New Delhi.

o Van Horne & James C., Financial Management and Poliey, Prentice Hall of Indin, New
Delhi.

1. The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

2. 'The evaluation of students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the syllabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first
question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.



Specialization: Organization Behaviour and Human Resouree Management
TRAINING AND DEVELOPMENT
(MBA-OBH-241)

Course Credits: 4
Total Marks: 100
External: 70

internal: 30

Time Allowed: 3 Hours

Course Objective: To enable the students to manage fraining processes and system for
developing human resource of the organization.

Course Contents:
Unit 1 Training: Concept, Rationale, Benefits, Types, Training Process; Organization and

Management of Training Function; Training Need Assessment; Competency Mapping:
Role, Responsibilities and Challenges of Training Manager; Training Aids.

Unit 2 Training Methods and Techniques: Role Playing, Lecture, Group Discussion, Seminars.

Unit 3

In-Basket Exercises, Demonstration, Case Study, Debate, Fish Bowl Exercise.
Management Games, Simulations, T-group Method, Problem Based Learning, Project
Based Learning, Ice Breaker, Laboratory Training, Mind Mapping, Programmed
instructions.

Etfectiveness and Bvaluation of Training: Monitoring Traince’s performance, Evaluation
of Training, Models and Stages of Evaluation; Designing the Training Programme:
Training Climate and Pedagogy: Developing Training Madules; Instructional objectives
and Lesson planning.

Unit 4 Emerging Trends and Institutions Governing Training Programme: Cross Culture

Training, Knowledge Management, Grid Training: E-learning, Government Agencies,
Central Board of Workers Education.

Suggested Readings:

a

Note:

t

Agochia, Devendra, Frery Trainer's Handhook, Sage Publications, New Deihi,
Blanchard, P. Nick, and James W, Thacker, Effective Training-Systems, Strategics aned
Practices, Pearson Education, New Delhi.

Goldstein, Training in Organization, Cengage Learning, Delhi.

McGrath, Training for Life and Leadership in indusiey, Prentice all ol India, New
Delhi,

Noc, Raymond. fmplovee Training and Development, MeGraw T Fducation, New
Pelhi.

The dist of cases and specifie references including recent articles will be announced in the
class at the time of Taunching ol the course.

The evaluation of students consists of both internal and external evaluation. Intemal
evaluation includes mid-term examination (20 marks) covering two units of the syllabus,
an assignment (05 marks) and class attendaonce (058 marks). The external evaluation
mcludes end-term examination of 70 marks covering the whale syllabus.

For end-term exanunation, the examiner is required 1o set nine questions in all, The first
question will he compulsory consisling ol shoranswer questions (2 marks cach)
covering the entire syllubuss In addition, eipht more questions will be set il avise
comprising two guestions from cach une. The stadents shall be required 1o attiempt 1ive
questions in dl sefecting one question (romy each anit meluding the compulsor TSI
Al questions carry equatl marks.
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GLOBAL HHUMAN RESOURCE MANAGEMENT
(MBA-OBII-242)
Course Credify: J
Total Marks: 100
xternaj: 70
Internak: 30
Time AHowed: 3 Hours

Course Objective: To develop a diagnostic and conceplual undertaking o the cultural and
related  behavioural  variables  in o the Tuman  Resource Management ol Intermtionl
Organizations,
Course Contents:
Unit [ Global Tuman Resource Management: Concept, Nature, DilTerence between Domestic
and GHRM. Challenges of GURM, Strategic GHRM: Cross Cultural Tssues in GHRM.
Unit 2 tofstede™s Study, Cross Cultural Differences and Manaperind - Tmplications, Cross
Cultural Communication and Negotiation, Leadership across Cultures, Multiculturaljsm,
Unit 3 Managing and Supporting Global Assignments: International Recruitment and selection,
Traming and Development for Global - Assignments:  International Compensution
Management, International Performance Management, Repatriation,
Unit 4 International Industrial Relations: Global THRM Trends: International Business Fihies.
Social Responsibility of GHRM, Women lixpatriates and theirs issues. Fulure ol GITRM.
Suggested Readings:
e Aswathappa, K. Dash, Sadhnoa, loternationa Human Resowrce A Tunagement. Tl
McGraw [ill, New Dethi.
e Bedi, Kishore, Global Hhuman Resource Management, Wisdom Publications, New Delhi.
o Dessler, Gary, [liman Resaurce Management, Pearson Liducation, New Delhi,
e Dowling, P. J., Welch, D. T.. futernational Fomean Resouree Management, Cengpage
Learning, Delhi.
o Edwards, T.. Rees, C., lnternational Hunian Resource Management, Prentice Hall India |
New Delhi.
o Vance C, Paik, Y., Managing a Global Workforce, Prentice Hall of India, New Delhi.
Note:
I The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

2. The evaluation of students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the syllabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whote syllabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first

question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.

All questions carry equal marks,



ORGANISATIONAL CHANGE AND INTERVENTION STRATEGIES
(MBA-OBH-243)
Course Credits: 4
Total Marks: 100
External; 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: To make the students to learn about the organizational change and prepare

them as change facilitators using the knowledge and techniques of behavioural science.

Course Contents:

Unit 1 Organizational Change: The domain of change, Change Agents, Strategic management of
change; Managerial approaches for implementing change; Models of Organizational
Change, Kurt Lewin’s Models of Change, Huse’s 7 stages model of change

Unit 2 Change Management: Understanding the Change Process, Facilitating Change, Dealing
with Individual and Group Resistances, Intervention Strategies and Development of
Learning Organization; Organizational Diagnosis- Meaning and Importance, Weisbord's
model of Organizational Diagnosis and Mcthods of obtaining diagnostic information

Unit 3 Organizational Development:  An  overview, steps in OD process, General OD
Competencies, OD Skills, Values, Assumption and Beliefs in OD: Designing OD
Interventions-  Interpersonal,  Team, Intergroup,  Structural  and Comprehensive
Interventions; Evaluation of Organizational Development

Unit 4 Organizational Culture and Change; Corporate Culture, Types of Culture, Importance,
Nature, l'ormal and Informal Components of Organizational Culture, Designing for
Cultural Change: - Organizational  Culture and  Leadership:  Emerging  Trends in
Organizational Culture; Ethics of O Professionals and Future of OD,

Suggested Readings:

s Cameron Esther, Change Management. Kogan Page., Canada

o Cummings. Thomas G, and Christopher G. Worley, Organization Development and
Chenge, Cengage Learning, Delhi.

e PFrenche Wo Looand. Bell, CUIL Organization Development, Pearson Fducation. New
Delhi.

e Nharma, R, Radha, Change Management and Orvganisational Transtormation, McGraw
P, Newv Dielhi,

Note:

Lo The list ol cases and specifie references ineluding recent articles will be announced in the
classat the time of faunching of the conrse,

Fhe evatuation of students consists ol both internal and external evaluation. Interna!

cvitluation inchudes mid-termy examination (20 marks) covering two units of the sytabus,

an assipnment (05 marks) and class attendinee (05 marks). The external evaluation
inclades end-term examination of 70 marks covering the whole syllabus,

Ao For end-term examination, the examiner is required (o set nine questions in all. The [irst
question will be compulsory consisting ol short-answer  questions (2 marks ench)
covertng the entire: syllabus, In addition, cipht more questions will be sel unit-wise
comprising two questions from cach unit. The students shall be required o atlempt five
quustions i all selecting one question Tronn cach unit including the compulsory question.
Al questions carry equal marks.

]



STRATEGHC HUMAN RESOURCE MANAGEMENT
(MBA-CRIE-244)
Course Credits: d
Toial Marks: 1)
External: 76
Internal: 30
Time AHowed: 3 Hours

Course Objective: To develop in-depth understanding of the strategie role performed by TR in
business orpanization and (o gain insight of the alignment between dilferent TR sy sIes,
practices.

Course Contents:

Unit 1 Concept of STIRM and TR eavironment: Investment perspeetive of SHRM, Evolution of
SHRM. barriers (o strategie TIR, Role o HR in strategic plannming:; Strategic TR vs
Traditional IR,

Unit 2 Strategic [it frameworks: Linking business strategy and TR strategy: HIU bundles
approuch, best practice approach; business strategy and human resource plannimg, HRM
and firm performance linkages: Measures of HRM performanee. sustained competitive
advantages through inimitable TIR practices,

Unit 3 Business Strategy and Human Resouree Plimning: Sustained. Competitive Advantage
through inimitable 1R practices: HR O Systems: stadling  systems, reward  wnd
compensiation systems.,

Linit 4 Employee and carcer development systems, performance management systems; Strategic
options and HR decisions: Downsizing and restracturing, Outsourcing and ol shoring.

Suggested Readings:

o Agarwali, Tanuja, Strategic Human Resource Management, Oxford University Press,
New Delhi.

e Belcourt, Maonica and Kenneth Mc Bay, Ying Yong and Margaret Yep, Stwraregic
FHuoman Resornrce Planning, Nelson, Canada.

e Dessler. Gary, [fuman Resource Management, Pearson Education, New Delhi.

¢ Mello, Jeflicy AL, Strategic Human Resource Management, Cengage Learning, Delhi.

o Dreher, George and Thomas Dougherty, Jhuman Resource Strategy, MeGraw TTitl, New
Delhi.

o Greer, Charles, Strategic Human Resource Manugement, Pearson Education, New Delhi,

Note:

I The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

The evaluation of students consists of both internal and external evaluation. Internal

evaluation includes mid-term examination (20 marks) covering two units of the syllabus,

an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

For end-term examination, the examiner is required to set nine questions in all. The first

question will be compulsory consisting of short-answer questions (2 marks each)

covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.

All questions carry equal marks.

=
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LABOUR LAWS IN INDIA
(MBA-OBH-245)
Course Credits: 4
Total Marks: 100
External: 70
Internal; 30
Time Allowed: 3 Hours

Course Objective: To provide an understanding, application and interpretation of the various
labour laws and their implications for industrial relations and other labour issues.

Course Contents:
Unit 1 Labour Legislation: Objectives, Forms, Significance, Principles, Indian Constitution and

Labour Legislations; International Labour Organization: Principles, Functions, Influence
of JLO on Indian Labour Legislations.

Unit 2 Regulative Legislations: Trade Union Act, Industrial Disputes Act and Factories Act.
Unit 3 Wage Legislations: Payment of Wages Act, Minimum Wages Act, Equal Remuneration

Act and Payment of Bonus Act.

Unit 4 Social Security Legislations: Workmen’s Compensation Act, Employee State Insurance

Act, The Employees’ Provident Funds and Miscellaneous Provisions Act and Maternity
Beneflit Act.

Suggested Readings:

L]
(-]

Note:

t

o

Kapoor, N.D., Elenents of Industrial Leaws, Sultan Chand and Sons. New Delhi
Padhi, P.K., Labour and Industrial Laws, Prentice Hall of India, New Delhi.
Srivastava, S.C., Industrical Relations and Labour Laws. Vikas Publishing Ilouse. New

Delhi.
saravanavel. P, Industrial and Labour Laws, Galgotia Publications. New Delhi.

The fist of cases and specific references including recent articles will be announced in the
class at the time of launching ol the course.

The evaluation of students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks) covering fwo units ol the syllabus,
an assignment (05 marks) and class attendance (05 marks), The external evaluation
includes end-term examination of 70 marks covering the wholce sylliabus,

For end-term examimation, the examiner is required (o sel nine questions in all. The [irst
question will be compulsory consisting of” short-answer questions (2 marks cach)
covering the entire syllabos. Inaddition. eight more questions will be sel unit-wise
comprising two questions from cach anit. The stadents shall he required o attempt five
questions i all selecting one question from cacli unit fncluding the compulsory question.
All guestions carry equal mirks,
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Specialization: Bank Manapement
CREDIT MANAGEMENT
(MBA-IBM-241)

Course Credils: 4
Total Marks: 100
inxternald: 70

internal; 30

Time Allowed: 3 Hours

Course Objective: The objective of this course is 1o familinrize students with basic concepls off

Credit Management.

Course Contents:

Unit 1 Credit Management: Principles and Ohjectives; Credit Policy in Banks: Types of Bank
Advances and Sceuwrities, Precautions in Accepting Sceuritics; Altributes of Good
Tangible Security.

Unit 2 Credit Planning, Credit Authorization Scheme; Loan Pricing. Need (o Improve Quality ol
Loan Portfolio, Restricting High Growth of Credil to Sensitive Scetors, RIS Guldelmes
on Bank Credit Sanctions, Post-disbursal  Follow up and Monitoring Credit and
Compliance Parameters.

Unit 3 Non-Performing Assels: Meaning and Classification. Income Recognition, Classilication
and Provisioning of Asscts; Reasons, Impacts and Consequences of NPAs: Treads in
NPAs, CAMEL Model of Performance Fvaluation.

Unit 4 Measures for Recovery of NPAs: Corporate 1ebt Restructuring, Loan Compromise and
One-time Settlement, Recovery through Specialized Branches. ok Adalats, DR'T's wnd
SARFARESI Act.

Suggested Readings:

Dhal, P.C., Bank Munagement Theory and Practice, Wisdom Press, New Delhi.,

Gordon, E., and Natrajan, K., Banking-Theory Law and Practice. Himalaya Publishing

[House, New Delhi.

e Mittal R.K., Saini A.K. and Dhingra Sanjay, Emerging Trends in the Banking Secror,
Macmillan, New Delhi.

e Popli, G. 8., and Jian Anuradha, Principles and Systems of Bunking, P11, New Delhi.

e Shekhar K. C. and Shekhar Lekshmy, Banking-Theory and Practice, Vikas Publications.
New Delhi.

e Vijayarangan, G., Bank Credit Management, Himalaya Publishing Ilouse, New Delhi.

Notes
I. The list of cases and specific references including recent articles will be announced in the

class at the time of launching of the course.

The evaluation of students consists of both internal and external evaluation. Internal

evaluation includes mid-term examination (20 marks) covering two units of the syllabus,

an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first
question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions [rom each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.

-]
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RISK MANAGEMENT
{(MBA-BM-242)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: The objective of this course is to impart knowledge to students about the
measurement, monitoring and control of risk.
Course Contents:

Unit 1

tnit 2

Unit 3

[Pt o

Unit 4

Risk: Meaning and Types; Risk Management: Meaning, Need, Process, Principles of
Risk Management; Solvency Risk: Concept of Capital Adequacy and Risk Based C apital.
Risk Based Supervision of Banks: Need, Objectives and Process: Implications of Basel
Accord I, I and 111 for Indian Banks.

Credit Risk: Meaning, Need, Components; Credit Risk Management Techniques, Credit
Risk Measurement and Credit mitigation, Credit Risk Models, Managing Risk in Inter-
Bank Exposure and Off Balance Sheet Exposure.

Market Risk: Meaning, Need and Components, Asset Liability Management Systen.
Management of Interest Rate Risk, Liquidity Risk, Foreign Exchange Risk, Fquity Price
Risk, Commodity Price Risk, Measurement of Market Risk: Value at Risk (VaR}y and
Stress Test Techniques.

Operational Risk: Meaning, Components, Scope and Need to Identify Operational Risk,
Measurement of Operational Risk: Basic Indicator Approach (BIA), Standardized
Approach (SA). Advanced Measurement Approach (AMA), Operational Risk Capitai:
An Alternative Approach, Principles of Management of Operational Risk.

Suggested Readings

L)

e

Bhattacharya, K. N.. Risk Managemens in Banks. Himalaya Publishing House, New
Delhi.

Emmett ), Vaughan, Risk Managenent, John - Wiley & Sons, New Delhi.

[ndian Tnstitate o Banking and Finance, Theary and Practice of Treasury and Risk
Management in Banks, Taxmann Publications, New Delhi.

Kenneth A Vool, Financing of Catastrophic Rivk, University of Chicago Press. Chicago.
suryamwayana, Ao Risk Management Models: oA Primer, ICFAL Reader, Tyderabud,
Vaish, M. Financial Risk Management, Dun & Bradstreet - Tata MeGravw-1 il
Professional: Finanee Fssentials Series, New Delhi.

The Hist o cases and specifie relerences including recent articles will be arnounced i the
class at the tme of Taunching of the course.

The evaluation of students consists of both internal and external evaluation. Internal
evaluzation inchudes mid-term examination (20 marks) covering two units of the syllabus,
an assipnment (05 marks) and class attendance (05 nurks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

FFor end-term examination, the examiner is required to set nine questions i all. e first
guestion will be compulsory consisting of shorf-answer questions (2 marks cacly
covering the entire syllabus, Tn addition, cight more questions will be set unitwise
comprising (wo questions from cach unit. The students shall be reguired to attempt five
questions i all selecting one question frone each unit including the compulsory question,
Al guestions carey cqual marks,

/ '



RERAT BANKING AND FINANCIAL INCLUSION
{(MBA-IM-241)
Course Credits: 4
Total Marks: FOO
lixternal: 70
internal: 30
Time Allowed: 3 Hours

Clourse Objectiver To expose the students with the functioning ol rival eredit institutions i
India along with the prospects and problems of financial inclusion inclading priority seetor
Course Contents:

Unit f Rurad India: Demographic and Feonomice features: Financing of Rural Development:
Fanctions and Policies o RBI and NABARD: Rural Credit Institutions, Role
Functions, Role of Information and Communication Technologics in Rural Banking,
Regulation ol Rural Financial Services.

Unit 2 Financial Inclusion: Coneept and its role in inclusive growth, Micro Credit, Micro
[nsuranee Scheme, Business Facilitators and - Business Correspondents in Rural
Financing, SHGS/NGOs, Linkages with Banking,

Unit 3 Priority Seetor Finaneing: Components of Priorily Sector, RBI Guidelines: SHGs and
Bank  Linkages, Micro-finance:  Indian and  International  Scenario:  Govermment
nitiives: Poverty Alleviation Programmes, Provisions regarding Rural Tousing aid
iducational T.oans.

Unit 4 Problems and Prospects of Rural Banking: Problems of Rural Branches of Commercial
Bunks and Regional Rural Banks, Bmerging Trends in Rural Banking, Financing poor as
Bankable Opportunity.,

Suggested Readings:

e Desai Vasanl, Indian Banking-Narure and Problems, Himalaya Publishing  House.
Mumbai,

o Gurusamy, 8., Banking in the New Millenninm, Kanishka Publishers, New Dellsi.

e Indian Institute of Banking & Finance, Ruwral Bunking, Macmillan, Mumbai.

o Indian Institute of Banking, Rurad Banking Operations, Taxmann, New Delhi.

e Khan, MY, Indian Financial System, McGraw Hill, New Delhi.

Note:

L. The list of cases and specific references including recent articles will be announced in the
class af the time of launching of the course.

The evaluation of students consists of both internal and external evaluation. Internal

evaluation includes mid-term examination (20 marks) covering two units of the syllabus,

an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first
question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.

[



BANKING TECHNOLOGY MANAGEMENT
(MBA-BM-244)
Course Credits: 4
Total Marls: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: To make the students aware of technological aspects of banking.

Course Contents:

Unit I Technological Impact in Banking Operations, Total Branch Automation, Centralized
Banking: Concept, Opportunities, Challenges and Implementation; Recent Core Banking
Softwares.

Unit 2 Core Banking Solutions: Technology behind CBS, Servers at the Data Center: ATM,
Internet Banking and Mobile Banking Functionality, Payment Gateways, Card
Technologies.

Unit 3 Interbank Payment System Functionality: MICR, NEFT and RTGS, Interface with
Payment System Network, Structured Financial Messaging System, Negotiated Dealing
System and Securities Settlement System.

Unit 4 Inter Branch Reconciliation; Knowledge Management (MIS/DSS/EIS); Overview of [T
Governance Frameworks: COSO, ITIL, COBIT, ISO 17799, CMMI:; Evaluation of
Security and Control in CBS.

Suggested Readings:
e Sohani, A. K., Technology in Banking Sector, SBS Publishers, New Delhi,
e Keyes lessica, Financial Services Information Systems, Aucrbach Publications, Florida.
e Kaptan, S. 8. & Choubey, N. S, Indian Banking in Electronic Era. Sarun & Sons, New
Delhi.
e Uppal. R K., Banking with Technology, New Century Publications, New Delhi.

. The list of cases and specilic references including recent articles will be announced in the
class at the time ol faunching of the course,

2. The evaluation of students consists ol both internal and external evaluation. Tnternal
cvatuation includes mid-term examination (20 marks) covering two units of the syltabus,
an- assipnment (05 naeks) and class attendance (05 marks), The external evaluation
meludes end-term examination of 70 marks covering the whole syllabus.

3 For end-term examination, the examiner is required o set nine guestions in all, The st
question will he compulsory consisting of shortanswer questions (2 marks cach)
covering, the entire syllabus. [n addition. cight more questions will he sel unit-wise
comprising (wo questions from cach unit. The students shatl be required 1o attempt five
questions i all seleeting one question from cach unit including, the compulsary question,
All questions carry equal marks,
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LEGAL AND REGULATORY FRAMEWORK FOR BANKING
(MBA-BNV-245)
Conrse Credats: 4
Total Marksz 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: To make the students aware of the regulatory environment Tor hitnking.

Course Conftenty:

Unit [ Banking Regulation Act 1949, RBI Act 1934, Banking Companies (Acquisiion and
Transter of Undertaking) Act 1994, Bunking Laws Act, 2017,

Unit 2 Regional Rural Banks Act 1987: Lepal aspeets of Banking Operations: Borrowers, ¢ redil
facilities, Indemnitics, Bank Guarantees, Tetter of Credit, Laws relating to Bill Finanee,
Banks and Financial Institutions Act 1993,

Unit 3 Legal Services Authoritics Act 1987, Payment and Settfement Act 2007, Prevention of
Money Laundering Act 2002, Information T'echnology Act, 2000.

Unit 4 The Securitization and Reconstruction of Financial Assels and Fnlorcement of Seeurily
Interest (SARFAESI) Act 2000: Bunking Ombudsman Seheme 2006, Mobile Banking
Transactions in India: Operative Guidelines for Banks; Lender’s Liability Act 1996,

Suggested Readings:

o Cranston Ross, Principles of Bunking Lenw, Oxford University Press, New Delhi,

o Gomez Clifford, Banking and Finance: Theory Law and Practice, PUL, New Dethi.,

o Indian Institute of Banking and Finance. Legul and Regudatory Aspects of Beanking.
Macmillan Publication, New Delhi.

o Tannan, M. L., Banking Levw and Practice in [ndia, Lexis Nexis, Mumbai.

Nofte:

I The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

The evaluation of students consists of both internal and external evaluation. Internal

evaluation includes mid-term examination (20 marks) covering two units of the syllabus,

an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first
question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus, In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempl five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.

t2
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Specialization: International Business
INTERNATIONAL STRATEGIC MANAGEMENT
(MBA-IB-241)

Course Credits: 4
Total Marks: 100
External: 70

Internal: 30

Time Allowed: 3 Hours

Course Objective: To impart knowledge of formulation, implementation and evaluation of

strategies in International Management.

Course Content:

Unit I Introduction: Nature and Dimensions of International Strategic Management; Domestic
versus International Strategic Management; Functions of International Strategic Planning;
Pre-requisites and Complexities of International Business Strategy.

Unit 2 Strategies for Foreign Market Entry and Penetration: Growth Strategy: International
Business Integration; Strategy for Risk and Stability: Revival Strategies; Restructuring
and Divestment; Approaches to Strategy Formulation: Traditional Approach; Modern
Approaches-(tap - Analysis; Capital Investment Theory; ANSOFFE Adaptive Search
Approach.

Unit 3 Portfolio Approaches, Boston's Model; GE-McKinsey Model: Hofer's Model and Shell’s
Direetional Policy Model; Competitive Strategy Vis-a-vis Domestic Firms.

Unit 4 Strategy Implementation: Role and Responsibility of the Corporate Leader; [mpact of
Competition, Corporate Culture and Personal Values; Organizational Structure for
Strategy Formulation; Factors of Successful Implementation of Multinational Strategy.

Suggested Readings:

e Ansolf, [ I, Corporate Strategy, McGraw Hill, London.

e Dunning. I UL, Explaining International Production, Routledge Revivals.

e Carpand, I and Varmer, R. N., Infernational Dimensions of Business Policy and Strategy.
Kent Publishing Co., Boston Massachuselts,

o Porter. M. L Competitive Strategy, Free Press, New York.

Note:

Lo The list of cases and specific relerences including recent articles will be announced in the
class al the time ol faunching of the course.

The evaluation of students consists of botly internal and external evaluation. Internal

evailuation meludes mid-term examination (20 marks) covering two units of the syllabus,

an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus,

3. For end-termy examination, the examiner is required (o set nine questions in all. The first
question will be compulsory consisting ol short-answer  questions (2 murks cach)
covering, the entire syltabus. [naddition, cipht more questions will be st unit-wise
comprising two questions from cach unit, The students shall be required to attempt five
questions inall selecting one question from cach unit including the compulsory question,

i

All questions carey equal marks,



INTERATIONAL LOGISTION
(MBA-IB-242)
Course Credits: J
Total Marks: 106
Eaternad: 74
Internal: 30
Time Allowed: 3 Hours

Course Objective: To impart knowledge ol tormulkation, mmplementation and evaluation of

strategies in International Logistics.

Course Contents:

Unit 1 Introduction: Meaning, Characteristies, Importance of Lopistics and its Interlace witls
Production and Marketing Components.

Unit 2 Logistical Mission, Services and Costs: Logistic: Operations Integration;  Customer
Service: International - Supply  Chain Relationship; International - Supply Contracts,
Logistical Resources: Information Foreensting; [nventory Strategy and Munagenment;
International Transportation Infrastrecture and Management.

Unit 3 nternational - Commercial - Documentation; Warchouse Management  and  Material
Handling: Fxport Packaging: Logistics Positioning; Role of Information Technolopy in
Logistics: Information Management Tor Global Logistics: Pogistics Service Firms and
Third Party Togistics.

Unit 4 Planning Design Techniques; Planning Costing, and Pricing; Operations und Lopistics
Control; Measuring Performance in Functional and Seetoral Integration: Control and
Seeurity Aspeets in international Logistics.

Suggested Readings:

e Bowersoze, Douald, 1. and 1. David Cross. Lagistic Management: The Integrared Supply
Chain Procexs, McGraw Hill, New Delhi.

o Christopher. Martin, Logistics and Supply Chain Management: Strategies for Reducing
Cost and Improving Service, Pearson Education, New Delli,

o Khanna, K. K., Physical Distribution Management: Logistical dpproach, 1limalaya
Publishing ITouse, New Delhi.

» Laylor, David, Manufacturing Operations and Supply Chain Management, Thomsan
Learning, New Delhi.

Note:

1. The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

The evaluation of students consists of both internal and external evaluation. Internal

evaluation includes mid-term examination (20 marks) covering two units of the syllabus,

an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term cxamination, the examiner is required to set nine questions in all. The first
question will be compulsory consisting of short-answer questions (2 marks each)
coverig the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.

Q]



REGIONAL ECONOMIC BLOCKS
(MBA-IB-243)
Course Credits: 4
Total Marks: 100
External: 70
Internai: 30
Time Allowed: 3 Hours

Coursc Objective: To familiarize the students with the theoretical framework of the theory of
economic integration and its impact on trade and investment flows among the regions and on the
globatl economy.
Course Contents:
Unit 1 Theory of Economic Integration, Economic Integration and Endogenous Growth.
Benefits and costs of Economic Integration, Economic Integration Schemes.
Unit 2 Regional Blocks; Selected Regional Blocks — NAFTA, EU, ASEAN, SAARC:
(Globalization vs. Regionalization;
Unit 3 Building Blocks and Stumbling Blocks; Ongoing Challenges, Fnvironment Volatility:
Risc of Global Mania; Regional Alternatives.
Unit 4 Regionalism in World Economy: Regional Competition; New Organizational Challenges:
India’s Free Trade Agreements.
Suggested Readings:
e Balkassa, Bela, Theory of Ficonomic Integration, Routladge Revivals, New Delhi.
e Dreve, Jean and Sen, Amratya, Indian Development: Selected Regional Perspective,
Oxford Universily Press, New Delhi.
s Krugman, Paul R and Obstield, M., fnternational Fconomics. Pearson Education. New
Delhi.
e Machiup, ', A History of Thought on Fconomic Tntegration. Palgrave Macmillan, New
Delhi.

1. The list of cases and specilic references including recent articies will be announced in the
class at the time of Taunching ol the course,

2. The evaluation of students consists of both internal and external evaluation. Internal
cvaluation includes mid-term examination (20 marks) covering fwo units of the syliabus,
anassignment (05 marks)y and class attendance (035 marks), Phe external evaluation
mcludes end-term examination ot’ 70 marks covering the whale svliabus.

3. Por end-term examination, the examiner is required to set nine questions in all, The first
question will be compulsory  consisting of short-unswer questions (2 marks cach)
covering the entire syllabus, o addition, cight more guestions will be set unit-wise
comprising two questions from cach onit. The students shatl be required o attempt five
questions in all seleeting one question from each unit including e compidsory question:
All questions carry equal marks.



CROSS CULTURAL AND GLOBAL MANAGEMENT
(MBA-IB-245
Course Credits:
Fotal Marks: 180
Fxternal: 70
Internak: 30
Time Allowed: 3 Hours

Course Objective: To develop o diapnostic and conceptual undertaking of the cultural

refated behavioral variables in the Iternational Organizations.

Course Contents:

Unit T Human and Cultural Vartables in Global Organizations. Cross Cultural Differences and

Managerial Implication: Cross Cultural Research Methodotogies and Tolstede's Study.
Unit 2 Structural Evolution of Global Organizations: Cross Cubtural Feadership and Decision
Making: Management of Cultural Diversity.,

Unit 3 Cross Cultural Communication and Negotiation; Human Resource Management in
Cilobal Organization; Management of Industrial Relations.

Unit 4 Lthics and  Social  Responsibility in International Business; Western and - Fasten
Management Thoughts in the Indinn Content.

Sugpgested Readings:

e Alder, N I, International Dimensions of Organizational Belaviowr, ¢ enpage Learning.
Dethi.

o Barllett, A. C. and Beamish. W.P.. Transnational Managemeni: Text, Cuses and
Readings in Cross Border Management, MeGraw Hill BEducation. New Delhi.

e Dowling, P. J., Schuler S.R. und Weleh L.D.. International Dimensions of Human
Resource Uanaqemem Cengage Leamning, Delhi,

o Hodgett, G., Cwlnres Convequence: International Differcnces m Work Related Falues.
Sage Publications, New Delhi.

Note:

1. The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

The evaluation of students consists of both internal and external cvaluation. Internal

evaluation includes mid-term examination (20 marks) covering two units of the syllabus.

an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in all. The first
question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus, In addition, eight more questions will be set unit-wisc
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.

b2
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Open Elective Course(s)

FUNDAMENTALS OF MANAGEMENT
(MBA-OE-01)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: To facilitate an understanding of concepts, principles and functions of

management.

Course Contents:

Unit I Management: Concept, Nature and Scope; Management Process, Principles and
Functions of Management; Management as an Art, Science and Profession: Levels of
Management; Management versus Administration, Managerial Roles.

Unit 2 Financial Management: Concept, Approaches, Objectives, Functions and Importance:
Organization of Finance Functions; Sources of finance and Time Value of Money.

Unit 3 Human Resource Management: Concept, Scope, Significance and Functions: Job
Analysis: Job Description and Job Specification; Human Resource Planning; Recruitment
and Sclection; Training and Development: Objectives, Types and Methods.

Unit 4 Marketing:  Concept, Nature and Scope; Marketing Mix; Market  Segmentation:
Introduction, Importance and Basis of Segmentation; Product Mix, Product Life Cycle:
Advertising and Sales Promotion.

Suggested Readings:

e Aswathappa, K., {fuman Resource and Personnel Management (Text and Casesi. Tat
MeGraw Hills, Now Delhi.

e Prasad, L.M., Principles of Management, S. Chand & Sons, New Delhi.

o Khan, M.Y and fain, P Financial Management, Tata MceGraw Hill, New Delhi.

e Kotler Philip. Keller Kevin Lane, Koshy Abraham, Iha Mithileshwar. Markering
Management A South Asian Perspective, Pearson India, New Delhi.
o Pandey, [ M., Financial Managepent, Vikas Publishing House, New Delhi.

Eo The list of cases and speetfic references inctuding recent articles will be announced in the
class at the time of launching of the course.

2. The evalnation ol students consists of both internal and external evalvation. Internal
cvafuation includes mid-term examination (20 marks) covering two units of the syllabus,
anasstpament (05 marks) and class attendanee (05 marks), The external evaluation
mcludes end-term examination of 70 marks covering the whole syllabus.

For end-term examination, the examiner is required (o set nine questions in all, The first
question will be compulsory consisting ol short-answer questions (2 marks cach)
covering the entire syllabus. Tnaddition, cight more questions will be sel unit-wise
comprisiig, bwo questions rom cach unit. The stadents shall be required to attempt five
questions in all selecting one question from cach unit including the compulsory guestion.

ot

Al questions carry equal marks.

I



COMMUNICATION SKILLS
(MBA-OI-0D)
Course Credits: 4
Fotal Marls: 140
Ixternal: 70
Internal: 30
Tinme Allowed: 3 Hours

Course Objective: The course s aimed al cuipping, the stadents with the necessary shills 1o

help them in communicating elteetively and handling inter as welb as intrg orgamizational issues,

Course Contents:

Unit I Communication: Meaning, Process, Need, Objectives and Importance: Buarriers in
Communication: Guidelines for Effective Communication: 7 (s ol Communivition,
Fthics in communication.

Unit 2 Types of Comnumication: Verbal - Oral and Written Communication. Non-verbal -
Kinesies. Proxemics and Para Language; Modern forms ol Communication, €ross
Cultural Communication.

Unit 3 Audience Analysis, Writing Skills, Listening Skills, Speaking Skills, Presentation Shills,
Negotation Skills.

Unit 4 Internal Communication: Memo, Notice, Cireular, Order and Proposul: Report-Writing,
Agenda and Minutes ol the Meeting; External Communicuation: Memning, Fayout, Pants
and [eatures of Business letter.

Suggested Readings:

o Courtland, L. B, John, V. T. and Chaturvedi, M., Business Commmication faday,
Pearson Education, New Delhi.

o Krizan, Merrier, Logan and Williams, Effective Business Communication, Cengige
Learning, New Dethi,

o Lesikar, R0 V. Flatley, M. E., Rentz, K. and Pande, N., Business Communication. Tata
MeGraw Hills, New Delhi.

o Murphy, I A, llildebrandt, 1. W. and Thomas, J. P.. Lffective  Buviness
Communication, Tata MceGraw Hills, New Delhi.

e Raman, Meenakshi and Singh, Prakash, Business Commumication, Oxford University
Press, New Delhi.

Note:

1. The list of cases and specific references including recent articles will be announced in the

class at the time of launching of the course.

2. The evaluation of students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the svllabus,
an assignment (05 marks) and class attendance (03 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

3. For end-term examination, the examiner is required to set nine questions in all, The first

question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shal] be required to attempt five
questions in all selecting one question from each unit including the compulsory guestion.
All questions carry equal marks.
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ENTREPRENEURSHIP DEVELOPMENT
(MBA-OE-03)
Course Credits: 4
Total Marks: 100
External: 70
Internal: 30
Time Allowed: 3 Hours

Course Objective: To expose the students with the growth of entrepreneurship in developing

countries with special reference to India.

Course Contents:

Unit 1 Entrepreneur: Characteristics, Qualities and Pre-requisites; Small Business: Concepts,
Government Policy for Promotion of Small and Tiny Enterprises; Government Clearance
for Establishing a New Enterprise.

Unit 2 Process of Business Opportunity Identification; New Venture Development: Methods and
Procedures to start and expand one’s own business, Life Cycle, Environmental Factors
affecting success of New Venture, Reasons for the Failure of New Business.

Unit 3 Feasibility Study: Preparation of [easibility Report, Economic, Technical, Financial and
Managerial Feasibility of Project; Sclection of Factory Location; Demand Analysis;
Market Potential Measurement; Working Capital Requirements; Profit and Tax Planning.

Unit 4 Sources of Finance: Financial Institutions like SIDBI, NSIC, DIC, SSIB: Government
support fo New  Enterprise, Roele of Promotional Agencies in Entreprencurship
Development; Entrepreneurship Development Programme.

Suggested Readings:

e Barringer, Brace R., and Duane, R., Ftreprencurship, Prentice Hall, New lersey,

e Gupta S. L. and Mittal Arun. fatreprencurship Development, International Book Touse,
New Dethi.

e llisrich, Robert D., Michael Peters and Dean Shephered,  Fnreprencurship, Tata
McGraw [Tl New Delhi.

s Kumar 5. Anil, Poornima 8. C. and Abraham M. K., Futreprencurshin Development,
New Ape Publishers, New Delthi,

1. The list of cases and specilic references including recent articles will be announced in the
class at the ime of Taunching ol the course,

Yo The evaluation of students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units ol the svllabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examimation of 70 marks covermg the whole syllabus,

3 For end-term examination, the examiner is required to sel nine questions in adl, The first
question will be compulsory consisting of short-answer questions (2 marks cach)
covering the entire syllabus. T addition, cight more questions will be set unit-wise
comprising two questions fron cach wunit. The students shalt be reqaired to attempt five
guestions i all seleeting one question from cach unit including the compulsory question.

All questions carry equal marks.

7l



PERSONALITY DEVELOPMENT
(MBA-OI-04)
Course Crediis: 4
Total Marks: 100
External: 70
Internal: 3
Time Aowed: 3 Houry

Course Objective: The course is aimed at equipping the students with the necessary skifls and
ctiquettes to help them in developing their overall personality.
Clourse Contents:

Unit 1 Personality: Basics of personality, analyzing strengths and weakness, developing

pleasing personality; Gouls setting: Building self=confidence and Team building.

Unit 2 Leadership skills, Making positive attitude a way ol Tile, Building blocks of suecess,

Muking smart decisions, Positive thinking and Character building.

Unit 3 Preparation Jor sel-introduction, Sense of dressing, Buody lanpuage, Application and

resume writing, Interview skitls, Group discussion skills, Ftiqueties and nanners.

Unit 4 Stress management, Time management. Change management, Condlicl ninagenienl,

Boss management, Dealing with difficult people, and Getting things dvie through others,

Sugpgested Readings:

9

=]

Brown, David, Dealing with Ditficult People, Harper Colling Publishers. London
Rahnean, Daniel et. al, On Making Smart Decisiony, arvard  Business  School
Publishing Corporation Lid., Boston

Manser, Martin, Time Managemens, Harper Colling Publishers. London

Narula, S. S., Persondlity  Development  and  Compmication Skifls,  Taxmann
Publications Pvt. Ltd., New Delhi

Stater, Rus, Gerring Things Done, 1arper Collins Publishers, London

Salter, Heather, fnterview Secrets. Harper Colling Publishers London.

The list of cases and specific references including recent articles will be announced in the
class at the time of launching of the course.

The evaluation of students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the syllabus,
an assignment (05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

For end-term examination, the examiner is required to set nine questions in all, The first
question will be compulsory consisting of short-answer questions (2 marks each)
covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt {ive
questions in all selecting one question from each unit including the compulsory question.
All questions carry equal marks.
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FUNDAMENTALS OF MANAGERIAL SKILLS
(MBA-OE-05)

Course Credits: 4
Total Marks: 100
External: 70

Internal: 30

Time Allowed: 3 Hours

Course Objectiver The main objective of this course is to familiarize the students with

fundamentals of managerial skills.

Course Contents:

Unit 1 Skills: Concept, types and need of managerial skills; Decision Making: concept, types of
decisions, decision making process; Approaches for decision making, creativity and
innovation; Group Decision Making - methods of group decision making, positive and
negative aspects of group decision making, and techniques of improving group decision
making.

Unit 2 Motivation: Concept and theories of motivation - Maslow’s Need Hierarchy Theory.
Herzberg’s Motivation-Hygiene theory, McGregor's Theory X and Theory Y. Theory Z.
Equity theory, Carrot and Stick approach, Contingency approach; Motivational
applications - {inancial and non-financial incentives; Leadership: concept and leadership
theories, leadership styles and qualities of a good leader.

Unit 3 Work Stress: Concept causes and effects of stress; Stress Management - individual and
organizational copying strategies; Conflicts: concept, stages, types - positive and
negative, intrapersonal and interpersonal, individual, group and organizational level of
conflicts; Managing conflicts - curative measures and conflicts resolution.

Unit 4 Organizational Change: Concept, nature and [actlors in organizational change; resistance
to change: factors in resistance to change and overcoming resistance to change; role of
change agents; Organizational Culture: concept and impact of organizational cultugse.
creating and maintaning organizational culture,

Suggested Readings:

e Gupta C. B Management - Theory and Practice, Sultany Chand & Sons. New Delhi.
o Koontz and Weehrick, P, Management, Tata McCiraw Hill, New Delhi.

o [rasad, LML Principles of Managemens, S, Chand & Sons, New Delhi.

e Robbins, 8.0 Management, Englewood Clilts, Prentice Hall Ine., New Jersey.

e Stoner, Freeman and Gilbert, Management, Pearson Bduacation, New Delhi.

Note:

. The list ol eases and speeific references including recent articles will be announced in the
class af the time of launching of the course.

The evaiuation of students consists of both intermal and external evaluation. Internal

evaluation mcludes niud-term examination (20 marks) covering two units of the syliibus,

an assignment (05 marks) and elass attendanee (05 marks). The external evaluation
mcludes end-term examination of 70 marks covering the whole syllabus.

i

3. For end-teem examination, the examiner is required (o set nine questions in all. The first
question will be compulsory consisting of” short-answer questions (2 marks cachy
covering the entire sylabus, Inaddition, cipht more questions will be set unit-wise
comprising two questions fron each unit. The students shadl be required o ttempt live
questions in all selecting one question from cach unit including the compulsory question.
Al questions carey cquitl marks,

Y



UNDERSTANDING HUMAN BEHAVIOUR
(MBA-OF-00
Course OUredits: |f
Fotal Marks: 160
foxternal: 70
Internal: 30
Fine Allowed: 3 Hours

Course Objective: The objective of this course s o Timiliarize the students swith basic

behavioural process in orpanization.

Course Contents:

Unit [ Human Behaviour: concept, process, and  manaperial implications: factors causing
individual dilferences and Implications of individual dilTerenees: Personality: coneept,
personafity theories, determinants of personality, personality Graits allecting behaviog,
persanality traits ol Indiwn managers.

Unit 2 Pereeption: coneepl, process and — imporlance: pereeptual - selectivity, pereeptual
arganization,  mterpersonal - pereeption: factors in pereeiver. person perecived  and
siuational Tactors; developing pereeptual skills: Tearning: coneept and COMpPanenls:
theories of learning - conditioning, cognitive and social, ind Fictors alTecting leaning.

Unit 3 Attitndes: coneepl. theories of attitude formation, atitude and behaviour, Tactors i
attitude formation, attitude measurement, efleels ol employee’s attitude, attitude change:
metheds ol attitude change and developing positive atlitude by (he cmployees; Values:
coneept and Lypes: fuctors in value formation, values and behaviour,

Unit 4 Emotional Intelligence: coneepl, applying emotional mtelligence in organizations.
developing emotional intelligence., managing emotions; Power and Polities: basis of
power and contingeney approach of power, power distribution in arganization. sources
and limits of authority.

Suggested Readings:

e Luthans, Fred. Oreanizations Behaviour, Tata MeGraw Hill, New Delhi.

e Morgan, C. 1 and King, Introduction to Psvehology, McCGraw Hill, New Delhi,

o Parsad L. M., Orgunizational Behaviowr, Sultan Chand and Sons. New Delhi.

° Robbins, Judge and Vohra, Organizational Behaviour, Pearson Education, New Delhi,

e Roberl, A. Baron, Psychology, Pearson, New Delhi.

o Stephen P. Robbins, Seema Sanghi, Essentials of Organizational Behaviowr, Pearson,

New Delhi.

Note:

1. The list of cases and specific references including recent articles will be announced in the

class at the time of launching of the course.

2. The evaluation of students consists of both internal and external evaluation. Internal
evaluation includes mid-term examination (20 marks) covering two units of the syllabus,
an assignment {05 marks) and class attendance (05 marks). The external evaluation
includes end-term examination of 70 marks covering the whole syllabus.

For end-term examination, the examiner is required (o set nine questions in all. The first

question will be compulsory consisting of short-answer questions (2 marks each)

covering the entire syllabus. In addition, eight more questions will be set unit-wise
comprising two questions from each unit. The students shall be required to attempt five
questions in all selecting one question from each unit including the compulsory question.

All questions carry equal marks.

L]
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EVENT MANAGEMENT
(MBA-OE-07)
Course Credits: 4
Total Marks: 100
External: 70
internal: 30
Time Allowed: 3 Hours

Course Objective: The purpose of this course is to make the students familiar with technigues

and skills required for successful organisation of special events.

Course Contents:

Unit 1 Principles of Event Management; Types of events: Sports, Rallies, Wedding, Festivals.
Educational and Corporate events; Developing mission, Establishing objectives.
Preparing event proposal.

Unit 2 Leadership Traits and characteristics, Crowd management, Major risks and emergency
planning; Event Budget Different types of sponsorships. Strategic development and
Implementation.

Unit 3 Purpose, Venue, Timing, Guest list, Invitations, Food & drink. Room dressing,
Equipment, Protocols, Dress codes, Staging, Guest of honor. Speakers, Media,
Photographers, Podium, Exhibition.

Unit 4 Marketing tools: Adverlising and Promotions, Flyers, Posters, Newsleiters, Blogs and
Tweets: Media tools: Media invitations, Photo-calls, Press releases. Telecast. Radio
interviews; Evaluation: Budget, Cost of event, Return on investment, Media caverage,
Attendance and Feedback.

Suggested Readings:

e Aaton Shone & Bryn Parry, Suecessful Event Management, Cengage Learning, New
Delhi.

o Chaturvedi Ashutosh, Kvent munagement, o professional  approach. Global  India
Publications, New Delhi.

o Glenn Bowdin, Williim O'loole, Johnny Allen, Rob Harris, lan McDonnell, Fvenss
Managemeni, Routledge Publishers, New Delhi.

e Lynn Van Der Wagen & Brenda R Carlos. Evear Managemenr. Pearson, New Delhi.

o Ravag Ruj, Paul Walters & Tahir Rashid, fvens management, an infesraied & practical
approaehr. Sage, New Delhi.

Note:

[ The list ol cases and specilic velerences including recent articles will be announced in the
class at the time of Taunching o the course.

The evaluation of students consists of both internal and external evaluation. Intemal

cevaluation includes mid-term examination (20 marks) covering two units ol the syllabus,

an - assignment- (05 marks) and class attendance (05 marks). The external evaluation
tmeludes end-term examination of 70 marks covering the whole syllabus.

A Forend-term examination, the examiner is required to set nine questions i ail. The first
question will be compulsory  consisting of short-answer questions (2 marks cach)
covering the entire syllabus. Inaddition, cight maore questions will be sel unit-wise
comprising, two questions from cach unit, The stadents shall be required (o atlempl live
questions in all selecting one question from each anit including the congulsory question,

EJ

All questions carry cqual marks
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